[image: image1.jpg]% INTRODUCTION




[image: image9.jpg]G E O RG IA PEACH STATE PATHWAYS

Career, Technical, & Agricultural Education







PATHWAY:  
Sports and Entertainment Marketing
COURSE:  

Introduction to Sports and Entertainment Marketing
UNIT 10: 

Distribution Systems in Sports & Entertainment Marketing
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Annotation: 
This unit contains 2 Power points on the distribution of Sports & Entertainment.  The students take notes with note taking guides included.  The culminating performance task is a DECA style Sports & Entertainment Marketing Team Role Play in the area of Distribution.

Grade(s):  

	
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
3 hours

Author: 
Memory Reed

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
MKT-SEM-10 Students will arrange appropriate and efficient channels of distribution for sports and entertainment events. 
a. Explain the distribution systems for sports and entertainment marketing events. 

b. Explain the distribution process as it applies to the various elements: television, radio, music, movie, theater, and fine arts. 

c. Explain the concept of vertical integration in the sports and entertainment industry. 

GPS Academic Standards:
ELA11C1 The student demonstrates understanding and control of the rules of the English language, realizing that usage involves the appropriate application of conventions and grammar in both written and spoken formats. 
ELA12LSV1 The student participates in student-to-teacher, student-to-student, and group verbal interactions.
[image: image3.png]% UNDERSTANDINGS & GOALS





Enduring Understandings
•
Entertainment is distributed through many sources and by very few companies.
•
Sports are distributed in many ways, professional sports are unique in the distribution by cartels called leagues.
Essential Questions: 
•
How do marketers of Entertainment reach their target market?
•
What are the products of entertainment?
•
 How do entertainment marketers distribute their products?
•
 How are sports distributed?
•
How are movies distributed to theaters today?
Knowledge from this Unit:  
• 
“Big Media” was the result of vertical integration, it didn’t work and is now fading away.
•
Entertainment companies profit on all areas of marketing from books to theme parks.
•
Digital media has taken over analog, allowing much more availability of choices for consumers.
•
Entertainment marketing has changed dramatically in the last century.
•
Professional sports are the only businesses in America allowed to be controlled by cartels.
•
Sports & entertainment venues are often combined (like Phillips Arena).
•
The movie industry is suffering due to the availability of movies at home.
Skills from this Unit:  
•
Determine the best way to distribute a film
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	
	Group project

	
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	X
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

_x_ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	
	Dialogue and Discussion

	
	__ Student/teacher conferences

__ Partner and small group discussions

__ Whole group discussions

__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test
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•
LESSON 1:  Introduction to Distribution of Sports & Entertainment

1.
Identify the standards. Standards should be posted in the classroom.


MKT-SEM-10 Students will arrange appropriate and efficient channels of distribution for sports and entertainment events. 
a. Explain the distribution systems for sports and entertainment marketing events. 

b. Explain the distribution process as it applies to the various elements: television, radio, music, movie, theater, and fine arts. 

c. Explain the concept of vertical integration in the sports and entertainment industry. 
2.
Review Essential Question(s). Post Essential Questions in the classroom. 


•
How do marketers of Entertainment reach their target market?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Subsidize
	Cartel
	Antitrust laws

	Vertical integration
	Analog
	Digital

	Subscribe
	Social Media
	E-Commerce

	Broadcast Web
	Trailers
	Leagues


4.     Have students write down the vocabulary words, define in their own words and find an example of each vocabulary word. ( Ex. Trailer – clip of upcoming movie shown in theaters before movies and in promotions of the movie.  Example: Trailer of Ironman 2 in theaters shown before movies showing in the winter of ’10.) 


•
LESSON 2:  DISTRIBUTION OF ENTERTAINMENT

1.
Review Essential Questions. Post Essential Questions in the classroom. 

•
What are the products of entertainment?

•
How do entertainment marketers distribute their products?
2.
Print and pass out SEM_10.1 Ent Dist Cornell NTG for students to use to take notes while you show the SEM_10.2_Distribution of Entertainment PowerPoint presentation. (If students aren’t familiar with Cornell note taking, you can show them (or print for them) the SEM_10.3Cornell System PDF that explains how to use the technique. It is a well-known and effective note-taking strategy.) The note taking guide is already filled out partially.  The students need to follow along and make notes as you show the presentation.
3. 
Show PowerPoint presentation – elaborate as you show the presentation.  Insert information you are aware of or current events or information as you go.


•
LESSON 3:  DISTRIBUTION OF SPORTS

1.
Review Essential Questions. Post Essential Questions in the classroom. 


•
How are sports distributed?
2.
Explain to the students that distribution in sports marketing is different from distribution in entertainment marketing.  Some sports are basically entertainment in the form of sports, but other sports are participatory.  Professional sports however are marketed differently than any other products in America.

Ask the students if they know why professional sports are different than any other products?  If they can’t think of anything, prompt them to think about how professional sports are set up.  How are they marketed?  Who controls the teams and the owners?  Think about the fact that players are traded like commodities, almost as if they aren’t even human.  They oftentimes don’t have any say in their future, they have no say in where they go and who they work for.  Can they think of any other business in America that is like that?  The leagues are very controlled and all things are controlled by the league.  Is that how other businesses are run?  What is good about it?  What is not good about it?  Would you like to be traded by people with no control over what happens to you?  What is it like? (almost like slavery except they get paid very well) What if you are a pro ball player and you are traded to a team in Boston but you don’t want to live in Boston, you want to stay where you are.  What are your options?
3. 
Print out “SEM_10.4 Distribution for Sports Notes” for the students to use to take notes while you show “SEM_10.5 Distribution of Sports” PowerPoint.  
•
LESSON 4:  UNIT CONCLUSION & ASSESSMENT – TEAM ROLE PLAY

1.
Review Essential Questions. Post Essential Questions in the classroom. 


•
EQ:  How are movies distributed to theaters today?
2.
Break class into teams of 3-4.  Have 2 teams that will act as judges, the remaining teams will be role play teams.  (Choose your most mature and best students for judges.)  The judge teams can be 2 or 3 members.  The role play teams can be 3 or 4 members.  
3. 
Give the judges the portion of the role play “SEM_10.6_Team Role Play” for judges.  Have each judge group read and make sure they understand their role and how to judge the teams.  Make sure  “judges” understand the questions they are to ask.

4.
Give the role play teams a copy of the role play.  To make this more realistic, you can give them the role play 30 minutes before they appear before the judges. Select judges. Give them copies of Judges Instructions, the presentation, and Judges Evaluation Form (found at the end of the Team Role Play Handout). Evaluate the student presentations.  Then allow them 10 minutes to present and 5 minutes for questioning from the judges.  This may require more time, but would be more realistic in preparing them for DECA competitions.  When the first group has had theirs for 15 minutes, you can give the 2nd group their role play to start working on.  This will allow you to get through more during the class period.  

5. 
After the role plays are complete, have the scores turned into you.  Review the scores.  If you feel that one team was especially strict or soft on their grading, make accommodations, if the scores are close between 2 or 3 teams, especially if they are from 2 different judge groups, then you may want to have those two or three teams re-present for you.
6. 
Giving out “awards” get the students excited.  You can get cheap awards in school supply stores.  You also could just make your own certificates and give them an award like a piece of candy or something.  Giving out a 1st, 2nd and 3rd. 

7.  
Use the role play results as a guide to give a grade to the students for this activity.

•
ATTACHMENTS FOR LESSON PLANS


•
SEM_10.1_Ent Dist Cornell NTG
•
SEM_10.2 Distribution of Entertainment (PowerPoint)
•
SEM_10.3_Cornell System (PDF)

•
SEM_10.4_Sports Distribution Notes

•
SEM_10.5_Sports Distribution Presentation (PowerPoint)
•
SEM_10.6_Team Role Play

•
SEM_10.7_Team Role Play Distribution Performance Indicators
•
Judges Instructions

•
Judging the Presentation

•
Judges Evaluation Form
•
NOTES & REFLECTION: 

Familiarize yourself with lesson prior to teaching.  Watch PowerPoint and make sure you know what each slide means.  Look it up if you don’t.  Make notes to elaborate on PowerPoint while discussing with class.  Read note taking guide and keep a copy of it with you while presenting.  Make sure you point out what students should be doing with the note taking guide.  

If possible, have 2 places away from your room for role plays.  Even if one is in your office and one in the hall.  Have the teams that are preparing to prepare in your room while the role plays take place elsewhere.  If there is another teacher to assist, that would help.
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Culminating Unit Performance Task Title: 
Students will perform a DECA type team role play as the culminating performance task. 
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 

Students will be broken into small teams and perform as judges or role play teams.  The students will then perform a role play on sports & entertainment marketing in the area of distribution.
Attachments for Culminating Performance Task: 

•
SEM-10.4_Team Role Play
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Web Resources:
•
http://lsc.sas.cornell.edu/Sidebars/Study_Skills_Resources/cornellsystem.pdf
Materials & Equipment: 
•
Computer
•
Projector
21st Century Technology Used: 
	x
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	x
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	
	Website
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Marketing, Sales and Service
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