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Career, Technical, & Agricultural Education







PATHWAY:  
Sports and Entertainment Marketing
COURSE:  

Introduction to Sports and Entertainment Marketing
UNIT 12: 

Composing a Sports and Entertainment Marketing Plan
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Annotation: 
This unit is the capstone unit for the Introduction to Sports & Entertainment Marketing course.  In this unit the students will pull together all of the knowledge and skills they’ve learned in the course to complete a major marketing plan project.  The project will incorporate all dimensions of sports and/or entertainment marketing.  The teacher may choose to concentrate on a sports marketing plan or an entertainment marketing plan, but the projects are available for the teacher to assign the project for the students and the students to work in a team to create a marketing image and design a marketing plan and campaign from the bottom up for a new product.


Grade(s):  

	
	9th

	X
	10th

	X
	11th

	X
	12th


Time:

7-8 hours

Author: 
Memory Reed

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
MKT-SEM-12
Students will compose a sports and entertainment marketing plan. 

a) Determine the components of a sports or entertainment marketing plan. 

b) Explain the role of promotion in a sports or entertainment marketing plan. 

c) Explain the role of sponsorship in a sports or entertainment marketing plan. 

d) Develop a sports or entertainment marketing plan. 
GPS Academic Standards:
ELA11C1 
The student demonstrates understanding and control of the rules of the English language, realizing that usage involves the appropriate application of conventions and grammar in both written and spoken formats. 
ELA12LSV1 
The student participates in student-to-teacher, student-to-student, and group verbal interactions.
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Enduring Understandings: 
•
How to bring all the areas of marketing together to create a marketing plan and a promotional campaign for a business or product.
Essential Questions: 
•
Why is it important for a business to develop a marketing plan?
•
What is the difference between a marketing plan and a promotional plan or campaign?
Knowledge from this Unit:  
•
The elements of a marketing plan

•
The elements that go into the development of a brand.
Skills from this Unit:  
•
Students will be able to:

· Develop a brand

· Develop a marketing plan

· Develop a promotional campaign

· Mix all the marketing elements together to create a saleable product.
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	X
	Group project

	
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

_X_ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	
	Dialogue and Discussion

	
	__ Student/teacher conferences

_X_ Partner and small group discussions

__ Whole group discussions

__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

_X_ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
•
Golf Resort Project
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•
LESSON 1:  Developing a Marketing Plan

1.
Identify the standards. Standards should be posted in the classroom.

MKT-SEM-12
Students will compose a sports and entertainment marketing plan. 

e) Determine the components of a sports or entertainment marketing plan. 

f) Explain the role of promotion in a sports or entertainment marketing plan. 

g) Explain the role of sponsorship in a sports or entertainment marketing plan. 

h) Develop a sports or entertainment marketing plan. 
2.
Review Essential Question(s). Post Essential Questions in the classroom. 

•
Why is it important for a business to develop a marketing plan?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Marketing Plan
	Promotional Mix
	Promotional Campaign

	SWOT Analysis
	PEST Analysis
	Skimming Pricing

	Penetration Pricing
	Psychological Pricing
	Golf Packages

	Markup Policy
	Markdown Policy
	Customer Profile

	Economic Trends
	Psychographic Trends
	Product Positioning


4.
Interest approach – Mental set


Record a clip of a baseball, football, basketball, or hockey game and show it to the class.  After watching the clip, ask the class a few questions.  Ask if they know what teams were playing.  What the team mascots were?  What the team colors are? Did they notice the uniforms?  If by chance a team has recently had a uniform change, bring in pictures of the old and new uniforms and talk to the students about the change and why the team would have made the change.  Discuss with the students about the marketing of a team, especially a new team in the league.  (You can do the same thing with bands or entertainers, who are the newer bands and singers the kids like?  What do they like about them?  What is the image?  Do kids try to copy the image?  Why?)  If you do use a clip, try to get the kids to remember as much as possible without prompting.  Afterwards, if you have time, you may want to go back and show the clip again after the discussion and see if they notice anything else.  They will probably pay a lot more attention to those items.

5.
Have students look on the internet and find the newest team or entertainer/band on the national stage and have them look at the marketing.  Have them write down how the team or entertainer is being marketed.  Discuss as a class, have the students turn in their findings. 
•
LESSON 2:  The Marketing Plan

1.
Review Essential Questions. Post Essential Questions in the classroom. 

•
What is the difference between a marketing plan and a promotional plan or campaign?
2.
Show the Marketing Plan PowerPoint.  Discuss with students that there are many types of marketing plans; they can be simple one-page plans to elaborate plans that are hundreds of pages for large corporations.  You just want to familiarize them with the concept and how to put one together.  These students should already be familiar with marketing plans since this isn’t their first marketing class.  Have students use their Cornell Note Taking strategy to take notes on the PowerPoint.  You can also get good information online in several different locations, including www.sba.gov; www.marketingteacher.com; etc.

•
LESSON 3:  COURSE CAPSTONE PROJECT


1.
Use the Golf Resort Project as the capstone project for the class.  The students will use the knowledge they have, notes, books and the internet to help them carry out a real-life scenario as a marketing team assigned a new company to develop everything from scratch.  This project will take time and creativity.  This should be the best work you see from your students during the entire course.  The project is worth many of points.  At the end the team will present the project to the class as if the class is the client.  They should have prototypes of their products.  They should have menus, t-shirts, give-away items, etc.  This is something they should have put their heart & soul into for about a week of class.  
2.
Give some guidance. Allow the students to figure it out by themselves and be creative.  There is a list of baseball teams, mascots, cities and color schemes if you want to assign that.  The project is built for the students to do that part, but if time is a problem or the students are having too much of a problem with the creativity part, then you could assign them and take those points off of the rubric.
3. Give extra points for excellence.  If any students/teams go above and beyond expectations, reward them will additional points.  Take away points for laziness.  If students in a group are not carrying their weight, deduct points from those members of the group.  Take notes as the students work of who is working and who isn’t and what they are doing.  

4. A good way for students to grade their team members is to tell them they each have $100 to divide among the team members, they need to write down on a piece of paper to turn in to you (and not be shared) how much of the $100 each person on the team deserves.  Have them write why they think that person deserves that amount of money.  Tell them to be specific – not “we all shared equally”, they need to say “Jane did all the research on the internet and compiled the data for us” or “Jim designed the logo and the t-shirts”.  What you may find is the ones that really worked will assign the amounts pretty accurately, the ones that didn’t do much of anything will say they all deserve and equal share.  
•
ATTACHMENTS FOR LESSON PLANS


•
SEM-12.1_The SEM Marketing Plan PowerPoint
•
SEM-12.2_Golf Resort Project
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Culminating Unit Performance Task Title: 
•
SEM-12.2_Golf Resort Project

Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 

The marketing plan project requires the students to work in a team to design a marketing plan and a promotional campaign for a new ball team or golf resort.  Students must use all knowledge and skills learned in the course to complete the project.
Attachments for Culminating Performance Task: 

•
SEM-12.2_Golf Resort Project
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Web Resources:
•
www.sba.gov
• 
http://www.marketingteacher.com/ 
•
Golf Market Today:  http://www.ngf.org/cgi/home.asp
• 
Golf Digest:  http://www.golfdigest.com/ 
• 
Golf Magazine:  http://www.golf.com/golf/ 
• 
Restaurant News:  http://www.restaurantnews.com/ 
•
 Restaurant Owner:  http://www.restaurantowner.com/ 
• 
Fitness Management:  http://www.athleticbusiness.com/fitnessmanagement/ 
•
Hotel World Network:  http://www.hotelworldnetwork.com/hotel-and-motel-management 
• 
Ladies Professional Golfers Association:  http://lpga.com/default_new.aspx 
•
Professional Golfers Association:  http://www.pgatour.com/ 
Materials & Equipment: 
•
Desktop Publishing software

•
Word Processing software

•
Spreadsheet Software

•
Graphing Software

•
Presentation Software

•
Image Files

•
Calculator

•
Projector hooked to computer

•
Internet access

•
Art materials

21st Century Technology Used: 
	X
	Slide Show Software
	X
	Graphing Software
	X
	Audio File(s)

	
	Interactive Whiteboard
	X
	Calculator
	X
	Graphic Organizer

	
	Student Response System
	X
	Desktop Publishing 
	X
	Image File(s)

	
	Web Design Software
	
	Blog
	X
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	
	Website
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Marketing, Sales and Service
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