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Career, Technical, & Agricultural Education







PATHWAY:  
Sports and Entertainment Marketing
COURSE:  

Introduction to Sports and Entertainment Marketing
UNIT 1: 

Orientation to Sports and Entertainment Marketing
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Annotation: 
This unit includes lessons on the introduction to sports and entertainment marketing.  The lessons will show how the marketing functions and marketing mix relate to sports and entertainment.  Students will also gain a grasp on why the industries are important part of marketing and the economy.  The unit covers the segmentation correlation to sports and entertainment marketing.

Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
7-8, 50 minute periods
Author: 
Krystin Glover
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 

MKT-SEM-1. 
Students will interpret marketing concepts as they apply to sports and entertainment marketing.


a) 
Define marketing, sports marketing, and entertainment marketing.


b)

Explain the marketing functions as they relate to each area of sports and entertainment 
marketing.


c)

Describe the “four p’s” of sports and entertainment marketing.


d)

Define marketing segmentation and its components.
GPS Academic Standards:
ELA10C1 
The student demonstrates understanding and control of the rules of the English language, realizing that usage involves the appropriate application of convention and grammar in both written and spoken formats. 
SSEF3 
The student will explain how specialization and voluntary exchange between buyers and sellers increase the satisfaction of both parties.
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Enduring Understandings: 
• 
Marketing is a necessary and beneficial function of businesses.  The sports and entertainment industries are essential to the economy. Marketing functions relate directly to sports and entertainment marketing.
Essential Questions: 
•
Do you think sports and entertainment organizations implement the same general marketing strategies and practices as companies in other industries? Why or why not?
•
Why is marketing a necessary and beneficial function to businesses?
•
How do the functions of marketing relate to sports and entertainment?

Knowledge from this Unit:  
•
Without a good marketing strategy businesses would not be successful.
•
Explain the importance of sports and entertainment marketing industries to the economy.
•
Differentiate and recognize the functions of marketing.

Skills from this Unit:  
•
Apply the functions of marketing to the sports and entertainment industries. 
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Assessment Method Type: 
	x
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	
	Group project

	x
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	x
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	x
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

__ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	x
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
•
Wheel of Functions Project
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•
LESSON 1: MARKETING, SPORTS MARKETING AND ENTERTAINMENT MARKETING DEFINED

1.
Identify the standards. Standards should be posted in the classroom.
MKT-SEM-1. 

Students will interpret marketing concepts as they apply to sports and 


entertainment marketing.



a)   Define marketing, sports marketing, and entertainment marketing.



b)   Explain the marketing functions as they relate to each area of sports and 


entertainment marketing.

c)  
Describe the “four p’s” of sports and entertainment marketing.

d) 
Define marketing segmentation and its components.
2. Use the following as discussion starters.  Call on various students to share. Consider what you do with your leisure time. 


• How do you spend your entertainment dollars?


• What entertainment options are available to you in your community?


• What are some examples of sports and entertainment marketing witnessed in our lives?


• Sports products can be represented in a variety of ways. What are some examples?


• Entertainment products can be represented in a variety of ways. What are some examples?

• Think about the various events offered in your community. How much effort is required to prepare, plan and execute that event? Is marketing involved? How?

3.
Instruction using Orientation to Sports and Entertainment Marketing PowerPoint or Orientation to Sports and Entertainment Marketing Note Guide-Part I.   Provide instruction on the definitions of marketing, sports marketing and entertainment marketing. 
4. 
Introduction to Sports and Entertainment Worksheet.  Have students complete the worksheet using the Internet as a resource.  Be sure to go over the answers with the students.  Answers may vary depending on when this assignment is utilized.  

5.
Summary: Review with the students. Ask students at random what they learned.
•
LESSON 2:  MARKETING FUNCTIONS 

1.
Marketing Functions Crossword Puzzle.  As a pre-test to the marketing functions that students learned in a previous marketing class, have them complete the crossword puzzle to test their knowledge and review.
2. Instruction using Orientation to Sports and Entertainment Marketing PowerPoint or Orientation to Sports and Entertainment Marketing Note Guide-Part II.   Provide instruction on the marketing functions and how they relate to sports and entertainment.  Have the students complete a graphic organizer during the discussion.  
3. 
Wheel of Functions Project. This is a spin on the traditional wheel of functions and will allow students to delve deeper into how to functions relate to sports and entertainment.  You may want to have students present their ideas.
•
LESSON 3:  MARKETING MIX 

1.
Instruction using Orientation to Sports and Entertainment Marketing PowerPoint or Orientation to Sports and Entertainment Marketing Note Guide- Part III.   Provide instruction on the marketing mix.  Have students complete the graphic organizer during the discussion.  

2. 
Marketing Mix for SEM.  Go over instructions with students.  They may need their notes to complete the top portion which is simply a review.  The directions state that no company can be duplicated so have students tell you which company they want to use to ensure that no 2 students do the same one.  
•
LESSON 4: MARKET SEGMENTATION 

1.
Instruction using Orientation to Sports and Entertainment Marketing PowerPoint or Orientation to Sports and Entertainment Marketing Note Guide-Part IV.   Provide instruction on market segmentation.  Have students complete the graphic organizer during the discussion.  
2. 
Market Segmentation for the Top 25.  Students will understand how segmentation relates to sports by completing a full market segment on either a top ranked football or basketball team (whichever is in season when this activity is assigned).  Students will then take the research and design an information and creative flyer showcasing the most important information in a reader-friendly format.
•
ATTACHMENTS FOR LESSON PLANS

•
Orientation to Sports and Entertainment Marketing Power Point
•
Orientation to Sports and Entertainment Marketing Note Guide
•
Introduction to Sports and Entertainment Worksheet

•
Marketing Functions Crossword Puzzle

•
Wheel of Functions Project

•
Marketing Mix for SEM

•
Market Segmentation for the Top 25
•
NOTES & REFLECTION: 

The main goal of this lesson is for students to understand the world of marketing and especially the difference in sports and entertainment marketing.  Essentially, students will gain understanding of the impact of the industries on the economy.  The actual amount of time of this lesson may vary, depending on how long it takes to give the PowerPoint presentation and activities.  If you don’t have time to do everything, choose the items that are most relevant.  Some students may have difficulty researching some of the information.  
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Culminating Unit Performance Task Title: 
If teacher is utilizing a student portfolio, the notes and activities in this lesson are essential to the introduction of all portfolio components.  
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
The instruction of this lesson is essential to further understanding of all topics in the course.  
Attachments for Culminating Performance Task: 
Any notes and activities the teacher would like to include.
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Web Resources:
•
http://www.ncaa.com/
Materials & Equipment: 
•
Internet access

•
Computers and Microsoft programs
21st Century Technology Used: 
	x
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	x
	Graphic Organizer

	
	Student Response System
	x
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	x
	Website
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Marketing Sales and Service
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