1) Economy: the system of trade for the production, distribution, and consumption of products and services. 
2) Economic Impact: the effect of a specific occurrence, choice, or procedure on the monetary system. 
3) Demographics: characteristics that of a group of people, especially a target population.
4) Marketing Information Management: an information system concerned with the gathering, storage, and analysis of information and data for marketing decision making.
5) Marketing Research: research into new products, markets, and ways to distribute products.
6) Primary Research: information that comes directly from the source, not based on existing research.
7) Secondary Research: market research that is based on the research of others, existing research. 
8) Sports Franchise: an authorization to sell sports related goods and services in a particular market.
9) Entertainment Venue: the site of an entertaining activity which may be used for product promotion.
10) Cross-section: a representative sample of a larger group.
11) Memorabilia: objects related to a specific memorable event. 
12) Analyze: to look into a specific event or task and break it down into parts for evaluation.
13) Economic Utility: the ability of a product or service to fulfill the desires or needs of the consumer.
14) Form Utility:  the value of a product in a particular form.
15) Place Utility: the value of a product provided in a particular location
16) Time Utility:  the value of a product by provided at a particular time.
17) Information Utility: the value given to a product based on the quantity of useful information it provides.
18) Possession Utility: the value placed on a product because of the customer’s ability to own the product freely.
19) Venue: the site of a particular event.
20) Entertainment Company: a company that provides services that amuses the audience.
21) Sponsor: a company, individual or group of people who support an event, activity, person, or organization financially or with products or services.
22) Endorsement: the act of openly supporting or backing an event, person, or company.
23) Investor: a person who provides financial support for an activity in expectation or profit. 
24) Patron: someone who purchases a product or service.
25) Donor: someone who gives of themselves without expecting to be paid for their time

26) Funding: money provided to make an activity possible.
27) Revenue: all the income from a specific activity.
28) Pricing Strategy: the systematic process of assigning a price for goods and services.
29) Professional: an individual with specialized skills and abilities working in his or her area of expertise. 
30) Semi-professional: a job that requires lesser skills than a professional career, especially as in Semi-pro sports.
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