Marketing Education

Pathway: Sports & Entertainment Marketing
Course: Intro to Sports and Entertainment Marketing
Unit 2: Financial Planning in Sports and Entertainment Marketing

Vocabulary Crossword
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The st of an ertertaining activity which may be used for
product promation.

Chjects related to a specific memorable evert.

Marketing: research int new products, markets, and ways
to distribute products.

The act of apenly supporting or backing anevent, person,
r company.

A personwho provides financial suppart far an activity in
ewpectation orproft

Utilty: the value placed ona product because of the
custommer's abilty to awn the product freely.

Research information that comes directly from the
aouce, not based on existing research

Recearch market research that is based on the research
of others, exsting research.

The system of trade for the praduction, distrbution, and
cansurmption of products and services.

Franchize: an autharization to sel spots related goods
and services ina particular market

Ertertainment: a company that provides services that
amuses the audience.

The value of a praduct in a particuar farm

Sameane who purchases a product or service.

Econamic: the effect of a specific occumence, choice, or
procedure on the manetary system.

Characteristicsthat of a group of people, especially a
target population.

A representative sample of alarger group.
Allthe income from a specific activity.

Money provided to make an activity possible,
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Utilty: the value givento a product based anthe quantity of ussful infamation it pravides,

A job that requires lesser skils than a professianal career, especialy as in Semi-pro
spoms.

Utility: the value of a product by provided at a paricular time.

Infarmation Managemert. an infarmation system concemed with the gathering, storage,
and analysiz of infarmation and data for marketing decision making,

Utility: the value of a product pravided in a particular lacation
Utilty: the abulity of & product or service to fufil the desires or needs of the consumer,

An individual with specialized shills and abilties warking in fis ar her area of expertise.

A company, indvidual or group of people wha suppart an event, activity, persan, o
organization financialy or with products or services.

To ook irto & specific event or task and break it down inta parts for evaluation.
sameane who gives of themselves without expecting ta be paid for theirtime.
Strateqy: the systematic process of assigning a price for goods and senvices.

The aite of a particular event
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