
INTERNATIONAL SPORTS AND ENTERTAINMENT NOTE GUIDE
Athletes and Entertainers

The following are examples of athletes or entertainers who were not born in the U.S. but have had huge success in the states and all over the world.

1. J.K. Rowling’s (UK) Harry Potter series

2. Athletes like the NBA’s Yao Ming (China),MLS’s David Beckham (England), the NHL’s Peter Forsberg (Sweden), the LPGA Tour’s Lorena Ochoa (Mexico), the PGA Tour’s Ernie Els (South Africa) and MLB’s Ichiro Suziki (Japan) help their respective entertainment genres, sports and leagues draw fans from all over the world

3. European bands like the Rolling Stones and Coldplay, Columbian artist Shakira and Barbados-born Rihanna sell millions of records (and downloads) to consumers all over the globe

4. Actors and actresses such as Salma Hayek, Emma Watson and Keira Knightley help boost International box office sales for the films in which they have a prominent role

International Sports and Entertainment Pioneers

Mark McCormack founded International Management Group (IMG), the largest sport marketing agency in the world.
David Stern is the NBA commissioner who is responsible for positioning the NBA as a global brand.  He opened international NBA offices in Barcelona, Hong Kong, London,

Melbourne, Mexico City, Miami, Paris, Singapore, Taiwan, Tokyo, and Toronto.
International Company Success

McDonald’s began sponsoring the Olympics as a tool to brand their product globally

on the international stage and it has worked- McDonald’s and their logo is the most recognized logo in the world.

Coke has successfully branded their products on an international scale. Implementing

sponsorships of international events has been a natural fit in helping them achieve their

global goals.

a. Coke’s worldwide sponsorship expenditure on the Atlanta Olympic games in 1996 nearly

reached $650 million 

b. Coke’s sponsorship of the 1998 soccer World Cup in France approached $250

million 

c. Coke’s sponsorship of the Athens Olympic games in 2004 came in at $145 million

d. As a result, Coke’s corporate logo is recognized by 94% of the world while the

Olympic rings are recognized by only 92%
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