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Career, Technical, & Agricultural Education





PATHWAY:  
Sports and Entertainment Marketing
COURSE:  

Introduction to Sports and Entertainment Marketing
UNIT 6: 

The Elements of Promotion in Sports & Entertainment Marketing
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Annotation: 
This unit includes lessons on identifying the elements of promotion and how they relate to sports and entertainment.

Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
9 fifty minute periods

Author: 
Krystin Glover

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 

MKT-SEM-6. Students will differentiate between the elements of promotion: sales 




promotion, advertising, personal selling, public relations and publicity. 

a.
Define each element of promotion. 

b.
Compare and contrast the elements. 

c.
List the advantages and disadvantages of each element of promotion. 

d.
Explain how the promotional elements effect economic growth. 

GPS Academic Standards:
ELA11W1 
The student produces writing that establishes an appropriate organizational structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure. 

ELA11LSV2 
The student formulates reasoned judgments about written and oral communication in various media genres. The student delivers focused, coherent, and polished presentations that convey a clear and distinct perspective, demonstrate solid reasoning, and combine traditional rhetorical strategies of narration, exposition, persuasion, and description. 

SSEMI2 
The student will explain how the Law of Demand, the Law of Supply, prices, and profits work to determine production and distribution in a market economy.
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Enduring Understandings: 
Promotion is the key in the success of entertainment and sports.  Without identifying and executing a sound promotional mix, products and/or companies will have a difficult time achieving goals.  The elements of promotion provide the pieces for a company to effectively get word out about products and services and communicate to the consumer.

Essential Questions: 
•
What role do you think promotions play in sports and entertainment organization’s marketing strategies? 

•
Can you give an example of a promotion for a sports or entertainment event you have recently attended (movie, game, play etc)?

•
What types of promotions have you seen implemented by a sports team? What did you think of the promotion? Did you or someone you know decide to attend as a result of the promotion or special offer?

•
What types of promotions have you seen implemented by an entertainment organization? What did you think of the promotion? Did you or someone you know decide to attend an event or make a purchase decision based on the promotion or special offer?

Knowledge from this Unit:  
Students will:

•
Identify the promotional mix.

•
Differentiate between sales promotion, advertising, personal selling and public relations.

•
Explain how the elements affect growth.

Skills from this Unit:  
Students will:

•
Select the promotion element when given options.

•
Complete an assessment of international advertising.

•
Effectively create a promotional mix for a given product.
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Assessment Method Type: 
	x
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	x
	Group project

	x
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	x
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	x
	Dialogue and Discussion

	
	__ Student/teacher conferences

__ Partner and small group discussions

__ Whole group discussions

__ Interaction with/feedback from community members/speakers and business partners

	x
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test
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•
LESSON 1:  INTRODUCTION TO PROMOTION
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1.
Identify the standards. Standards should be posted in the classroom.


MKT-SEM-6. Students will differentiate between the elements of promotion: sales 




promotion, advertising, personal selling, public relations and publicity. 

a.
Define each element of promotion. 

b.
Compare and contrast the elements. 

c.
List the advantages and disadvantages of each element of promotion. 

d.
Explain how the promotional elements effect economic growth. 

2.
Review Essential Question(s). Post Essential Questions in the classroom. 

•
What role do you think promotions play in sports and entertainment organization’s marketing strategies? 

•
Can you give an example of a promotion for a sports or entertainment event you have recently attended (movie, game, play etc)?

•
What types of promotions have you seen implemented by a sports team? What did you think of the promotion? Did you or someone you know decide to attend as a result of the promotion or special offer?

•
What types of promotions have you seen implemented by an entertainment organization? What did you think of the promotion? Did you or someone you know decide to attend an event or make a purchase decision based on the promotion or special offer?

3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Promotion
	Advertising
	Sales Promotion

	Public Relations
	Personal Selling
	Economic Growth


4.
Interest approach – Pre-Quiz


Hand out the “Types of Promotion” Pre-Quiz and have students complete to the best of their ability. Allow students 3 minutes to complete and then review.

5.
Provide instruction on Promotion and the elements of Promotion using either of the two included PowerPoints: Intro to Promotion or Promotional Mix.  The Intro to Promotion Power Point has an Intro to Promotion student note guide included, but can be adjusted if you would like to use the other PowerPoint. 

6. 
After instruction, allow students time to complete the Promotional Mix Graphic Organizer using their notes.  Go over some of their answers at the end of class.  Answers will vary, but must come from the notes.

•
LESSON 2:  IDENTIFYING ELEMENTS OF PROMOTION
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1.
Review Essential Questions and briefly review the 4 elements of promotion.
2.
Give the students the activity titled Promotional Mix 4 corners. The students will complete the activity individually using their notes and then they must show you the final answer to see if they cracked the code.  You may need to provide calculators.

3. 
Distribute the Promotional Mix Project.  Students will work in groups to complete and present the project.  You can choose to divide them into groups or allow them to work together.  The products placed on the cards should be sports and/or entertainment related.  Another idea is to have each group write down a product on a card, put them all in a hat, and then draw a new card.  It makes it interesting for them to present on another group’s idea.
•
LESSON 3:  UNDERSTANDING PROMOTION
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1.
Review Essential Questions. Post Essential Questions in the classroom. 

2.
Distribute the Super Bowl Ads activity.  Students will need sound and video on a computer or headphones in order to complete.  You can also show the commercials as a class.  The activity includes instruction if sound and video are available and also instructions if they are not.  Depending on your individual classroom and capabilities, use the one that fits.  Students will watch Super Bowl Ads from the past Super bowl and evaluate their effectiveness.

3. 
Students will wrap up the Promotion unit by completing the International Advertising Project.  This project allows students to gain an understanding of promotion outside of the U.S.  You may want to narrow it down even further and direct that students can only choose ads that are sports or entertainment-related.

        4. 
To prepare students for DECA preparation, distribute and go over the guidelines for the Sports and Entertainment Promotion Plan- DECA Prep.  Students can use www.deca.org for assistance.
•
ATTACHMENTS FOR LESSON PLANS
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•
Types of Promotion Pre-Quiz


Intro to Promotion Power Point


Intro to Promotion Student Note Guide


Promotional Mix Power Point


Promotional Mix Graphic Organizer


Promotional Mix 4 Corners


Promotional Mix Project


Super Bowl Ads Activity


International Advertising Project


Sports and Entertainment Promotion Plan DECA Prep
•
NOTES & REFLECTION
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Several of the activities include options that teachers can choose which route they would like to go.  One of the activities requires video and sound, but additional instructions are provided if it is not available.  Students may also need calculators.
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Culminating Unit Performance Task Title: 

Promotional Mix Project

International Advertising Project

Sports and Entertainment Promotion Plan DECA Prep
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 

The culminating projects not only reinforce the terms taught, but require them to put the information to use and go beyond the terms.  The projects involved various facets of project completion including technology, writing, math, etc.
Attachments for Culminating Performance Task: 


Promotional Mix Project


International Advertising Project
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Web Resources: 


www.deca.org
Materials & Equipment: 


Computers with Internet


Computers with sound and video


Calculators


Presentation software

21st Century Technology Used: 

	x
	Slide Show Software
	
	Graphing Software
	x
	Audio File(s)

	
	Interactive Whiteboard
	x
	Calculator
	x
	Graphic Organizer

	
	Student Response System
	x
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	x
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	x
	Website
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