The Devil Wears Prada Lesson Plan
Duration:  6-8 Class Periods





Course:  Introduction to Fashion Marketing 


Rachael McClain
Activity:  Watch segments of the movie until the point of decision (listed below).  Then have students working in groups of 2 or 3 create alternative solutions to the events of the movie.

Segments of the movie:

1.
Career Decision:  needing a job and “settling” for an opportunity in another field in order to gain experience and later get the job desired

2.
Weight Issue & Appearance:  Losing weight and changing appearance to fit into a group of people

3.
Co-Worker Interaction:  Dealing with co-workers and stressful job environments

4.
Fashion Industry:  Overall attitude and environment of fast-paced industry, how really affects economy, overall importance of the fashion industry

5.
Backstabbing in Corporate World:  Is it a reality?  What to do about it?  To avoid or engage?

6.
Lessons learned from movie overall:  description of overall plot line, alternative endings, targeting difference audiences, 

Students will watch segments of the movie (20-30 minute clips) and then work in groups to create graphic organizers representing the following:

1.
results of a brainstorming session to think of main themes, notable points, alternative decisions and repercussions of alternative decisions

2.   describe the problem/situation in a creative way

3.   describe the alternative solution/events in a creative way 
4.   graphic organizers will be presented daily in class

At the end of all six segments, the group of students working together should research one aspect of the fashion industry in New York depicted in the movie (designer, magazine editor, fashion photographer, stylist, magazine reporter, magazine layout, buyer, etc) and then create a move plot line around the researched position as the main character or a main supporting character.  The new movie idea will need a story line, setting, characters, costumes, and other aspects students find important to communicate with the class in order to create a complete picture of the movie idea.  The group will be responsible for a description of the marketing campaign that will be used in order to position the movie in the mind of the consumer.

GPS:

MKT-FM 1:  Student will explore the nature of fashion
MKT-FM-5:  Student will define the marketing concept used in the fashion industry

MKT-FM-8:  Student will fashion retailing and market centers

MKT-FM-11 Student will identify career opportunities in the fashion industry and appropriate career path credentials
