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PATHWAY:  
Fashion Marketing

COURSE:  

 Introduction to Fashion Marketing

UNIT 7: 
 
Fashion Promotion
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Career, Technical, & Agricultural Education




Introduction
Annotation: 
Fashion promotion is a viable career option for students.  This unit will provide students with a basic understanding of the promotional mix elements.  


Grade(s): 
	x
	9th

	x
	10th

	x
	11th

	x
	12th


Time:  15 50 min periods
Author: Rachael McClain

Additional Author(s): 
Ms. Coen
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.

Focus Standards

GPS Focus Standards: 

MKT-FM-7. Students will develop a fashion promotion utilizing the 
promotional mix. 

a. Identify the elements of the promotional mix (i.e., sales promotion, public relations and publicity, advertising, and personal selling). 

b. Explain the importance of public relations and publicity to the fashion image. 

c. Explain types of media used in retail fashion advertising (i.e., print, broadcast, online, and specialty). 

d. Analyze the importance of special promotional events. 

GPS Academic Standards:
ELA10W1. The student produces writing that establishes an appropriate organizational structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals closure.
National / Local Standards / Industry / ISTE:


Understandings & Goals

Enduring Understandings: 
· The student will understand the elements of the promotional mix and be able to recommend promotional strategies for a fashion business.
· The student will understand types of media and the appropriate target audience for different media types.

· The student will understand the planning process of a promotional event.

Essential Questions: 
· What decisions would be appropriate for a fashion promotion plan?
Knowledge from this Unit:  
· The promotional plan describes the decisions concerning advertising, public relations, sales promotions, and personal selling.  
· Promotional decisions involve media selection including magazines, newspapers, television, Internet, and specialty.
Skills from this Unit: 
· The student will develop visual merchandising techniques to be used in a fashion related business.

· The student will analyze media options for a fashion promotion campaign.


Assessment(s)
Assessment Method Type:
	x
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	x
	Group project

	
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	
	Dialogue and Discussion

	
	__ Student/teacher conferences

__ Partner and small group discussions

__ Whole group discussions

__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment(s) Title:

Visual Merchandising Group Project
Project Runway Crazy Promotion
Assessment(s) Description/Directions:

See attached descriptions and rubrics.
Notes:

The visual merchandising display can either be done with mini shoeboxes, designated sections of your classroom, or within areas in your SBE.  
Learning Experiences
Sequence of Instruction


1. Identify the Standards.  Standards should be posted in the classroom for each lesson.

MKT-FM-7. Students will develop a fashion promotion utilizing the 
promotional mix. 

a. Identify the elements of the promotional mix (i.e., sales promotion, public relations and publicity, advertising, and personal selling). 

b. Explain the importance of public relations and publicity to the fashion image. 

c. Explain types of media used in retail fashion advertising (i.e., print, broadcast, online, and specialty). 

d. Analyze the importance of special promotional events. 

ELA10W1. The student produces writing that establishes an appropriate organizational structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals closure.

2. Review Essential Questions.

· What decisions would be appropriate for a fashion promotion plan?
3. Identify and review unit vocabulary.

4. Apparel & Accessories Pre Test (you can purchase previous test from DECA Images)

5. Fashion Marketing: Promotion PowerPoint
6. Advertising Fashion PowerPoint
7. Ad Rates Worksheet

8. Marketing to Teens: Gender Role Activity

9. Print Ad Analysis Activity (can be shortened as needed)
10. Promoting Fashion Events PowerPoint
11. Best Promotion Case Studies

12. Visual Merchandising PowerPoint
13. Visual Merchandising Boxes Group Project

14. Fashion Promotion Plan Presentations

Attachments for Learning Experiences: 
Extra Material: 

Fashion Marketing Basics PowerPoint
Fashion Marketing Part 2 PowerPoint
Fashion Marketing Jeopardy PowerPoint
Fashion Marketing Review PowerPoint
Market Segmentation PowerPoint

Marketing Jeopardy PowerPoint

Trends in Fashion Marketing PowerPoint

Fashion Marketing PowerPoint

Shopping Bag Activity

Favorite Jeans Activity 

Favorite Jeans Activity Rubric

Dress it Up Activity

Display Rubric

Fashion Merchandise Promotion Activity
Notes & Reflections:

Culminating Performance Task(s) 
Culminating Unit Performance Task(s):  
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
 

Unit Resources (optional)
Web Resources:

www.deca.org
http://decaimages.stores.yahoo.net/2008exams.html
Attachments, Materials & Equipment: 
Computers with Internet access
Craft materials to build displays

What 21st Century Technology was used in this Unit:

Top of Form

	x
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)
	

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer
	

	
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)
	

	
	Web Design Software
	
	Blog
	
	Video
	

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker
	

	
	Email
	
	Website
	
	
	


Bottom of Form
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Marketing Sales and Service











Georgia CTAE Resource Network Unit Plan Resource
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