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PATHWAY:  
Fashion Marketing

COURSE:  

 Introduction to Fashion Marketing

UNIT 8: 

Fashion Retailing and Market Centers
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Introduction
Annotation: 
This unit will provide students with the opportunity to investigate fashion centers around the world.  Students will also explore different types of retail stores as an introduction to the concepts of retailing.

Grade(s): 
	x
	9th

	x
	10th

	x
	11th

	x
	12th


Time:  5   50 minute periods
Author: Rachael McClain

Additional Author(s): 

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
Focus Standards

GPS Focus Standards: 
MKT-FM-8. Students will explore fashion retailing and market centers. 

a. Explain the three main market segments of the fashion industry (i.e., primary, 
secondary, and tertiary). 

b. Compare types of fashion retailers and their target markets. 

c. Identify classifications of fashion merchandising. 

d. Identify nationally known and local fashion retailers. 

e. Identify domestic and international fashion market centers. 

GPS Academic Standards:
ELA10W1. The student produces writing that establishes an appropriate organizational structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals closure. 

ELA10RL5. The student understands and acquires new vocabulary and uses it correctly in reading and writing.
National / Local Standards / Industry / ISTE:


Understandings & Goals

Enduring Understandings: 
· The student will understand different types of retailers and their intended target markets.

· The student will explore characteristics of fashion retailers.

· The student will understand the global nature of fashion by investigating different fashion centers from around the world.
Essential Questions: 
· What are the main characteristics of different types of retailers that appeal to their target audience?
· What are the best sources of fashions from around the world?
· Why are some retailers very successful in their markets and some retailers not as successful?
Knowledge from this Unit:  
· Fashion capitals from around the world cater to different markets by specializing n different product lines.
· Retailers can be categorized by size, product line, target audience, price, and location.

· The fashion industry can be divided into three markets:  primary, secondary, and tertiary.

· Retailers can be local, national, or international companies.
Skills from this Unit: 
· The student will research different types of retailers and then present the information to the class in a teaching role.
· The student will investigate the fashion capitols of the world determining their location and specialty product lines.

· The student will review the different types of markets in the fashion industry.

· The student will analyze the success of a local or national retailer.

· The student will explore the differences between retailing and non-store retailing.


Assessment(s)
Assessment Method Type:
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	x
	Group project

	x
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	
	Dialogue and Discussion

	
	__ Student/teacher conferences

__ Partner and small group discussions

__ Whole group discussions

__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment(s) Title:


It’s Your Turn Retail Presentations

Non-Store Retailing Activity


Fashion Capitals Packet


Retail Success Podcast
Assessment(s) Description/Directions:


See attached descriptions and rubrics

Learning Experiences
Sequence of Instruction


1. Identify the Standards. Standards should be posted in the classroom for each lesson.
MKT-FM-8. Students will explore fashion retailing and market centers. 

a. Explain the three main market segments of the fashion industry (i.e., primary, 
secondary, and tertiary). 

b. Compare types of fashion retailers and their target markets. 

c. Identify classifications of fashion merchandising. 

d. Identify nationally known and local fashion retailers. 

e. Identify domestic and international fashion market centers. 

ELA10W1. The student produces writing that establishes an appropriate organizational structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals closure. 

ELA10RL5. The student understands and acquires new vocabulary and uses it correctly in reading and writing.

2. Review Essential Questions.
· What are the main characteristics of different types of retailers that appeal to their target audience?

· What are the best sources of fashions from around the world?

· Why are some retailers very successful in their markets and some retailers not as successful?
3. It’s Your Turn Student Presentations
4. Fashion Capitols Packets –indicated by a [1] in the attachments
5. Retail Success Podcast (if you don’t have a podcast site, you can have students create videos which they edit and produce and then you can post on your schools’ webpage.)
6. Non-Store Retail Activity

Attachments for Learning Experiences: 

Extra Resources: Store Layout Design attachment



Notes & Reflections

Culminating Performance Task(s) 
Culminating Unit Performance Task(s):  
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
 

Unit Resources 
Web Resources:

http://radio.about.com/od/podcastin1/a/aa030805a.htm
http://reviews.cnet.com/4520-11293_7-6246557-1.html

Attachments, Materials & Equipment: 
Computers with Internet access
Extra resources attached

What 21st Century Technology was used in this Unit:

Top of Form

	x
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)
	

	
	Interactive Whiteboard
	
	Calculator
	x
	Graphic Organizer
	

	
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)
	

	
	Web Design Software
	
	Blog
	x
	Video
	

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker
	

	
	Email
	x
	Website
	
	
	


Bottom of Form
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