Marketing is SO Egg-Citing!!
You have learned about the importance of distribution in order for a product to be successful, but sometimes things happen in the process of distribution that can damage the product.  So one important aspect of the product is how it is packaged…not just to attract customers to buy it, but also to protect the product as it is being distributed from the manufacturer to the final consumer.  

You are going to pretend your product is a raw egg.  Your challenge is to design a package that will meet all of the following specifications for your product:

1. package uses the space efficiently because the package is no larger than a 4 inch by 4 inch by 4 inch cube.  You might design a smaller package, but this is the maximum size the package can be so no retail space is wasted.

2. package should be attractive to consumer and branded with your product’s name.

3. package should protect the product from all of the following during distribution:

a. dropped from 6 feet without injury to the product

b. transported over the highway for 2 days without injury to the product.

c. Withstand 5 pounds of pressure being applied to the package without collapsing

Your packaging will be evaluated on Friday to determine the effectiveness of the design.  Happy designing!!
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