Generations Go By….

Each person will act as a representative of advertising agency specializing in a specific age group.  You are responsible for creating a detailed profile of your age group.  You will use the Internet to create a profile by answering at least all of the following questions:
1. What is the approximate age range for people in this demographic group?

2. What are typical characteristics of people in this age group?

3. What are the interests of this age group?

4. What is this group’s source of income?

5. What might be their greatest social and economic concerns?

6. What issues regarding products might be important to them?

7. Where would they do the majority of their shopping?

8. What types of products are targeted specifically at this age group?

9.          How would this age group typically make consumer decisions regarding 
                  purchases?
10.       What would be some buying motives that a marketer could use to 
             stimulate a purchase in this age group?

Once you have completed your analysis of your demographic group, you will be responsible for designing a print ad that will be targeted to this age group.  You will select a nationwide product or service that is appropriate for this age group and use the information you have gathered to design an effective ad that will result in increased sales for the product/service.  A print ad should include all of the following aspects in order to be effective:

1. headline

2. illustration

3. body copy

4. slogan

5. trademark/product name/company name

6. pleasing layout and design

Also plan where your ad will be placed (what newspapers or magazines in which your ad will be seen).

	
	Poor
	Intermediate
	Good
	Excellent

	Target Market Analysis
	No market description
	Market described inaccurately
	Market described accurately, but not completely
	Market described accurately and completely

	Product Selection
	No product selected
	Product selected, but not appropriate for target group
	Product appropriate for demographic group
	Product is appropriate and creative

	Print Ad
	No ad designed
	Ad design is basic and does not include all aspects
	Ad design contains all aspects, but lacks creativity
	Ad design includes all aspects, very creative and neat


Generations:  
Teachers should copy and cut the individual generations into strips and allow student groups to select a generation for research.  Make as many copies as you have groups in your classroom.

Generation X

Generation Y

Baby Boomers

Baby Busters

Silent Generation

Tweener

Millenials

Generation Z

Generation I

