Lesson Plan and Reflection Guide

Teacher: Bob O’Keefe

School: Grayson HS

Subject: Marketing Principles

Grade:
10, 11, 12

	Instruction Plan: Completed BEFORE teaching lesson.
	Reflection:  Completed after teaching lesson.


1.
Student Characteristics/Entering Abilities
	What do my students know?  What are their entering abilities?

The students know little about

marketing. We have covered Chapter 1, which covers some vocabulary and some basic concepts. The second chapter defines the “Marketing Concept” and the “Marketing Mix”.
What special needs do students have?

None
What adaptations are needed for special needs and gifted students?

None
How will I group students?

A lecture with PPT will be delivered to the class as a whole. The class will be divided into team groups of 4 for the project.

	Did students need additional knowledge/information before beginning this lesson?  Did other needs become apparent in lesson?  Any problems with groups?

No other knowledge was needed prior to this lesson. Some groups had members that did not contribute as much as they should. However, the team member evaluations ensured that fairness in grading would be accomplished and those that did the majority of the work were credited while others received their just grade. The students overall were pleased with this form of evaluation.


2.
Objectives: What will my students know or what task will they be able to perform after this lesson?
	List observable learning objectives.

Gwinnett County AKS:

Students will be able recite and describe the basic marketing concept.

Students will name and describe the four parts of the marketing mix.

Students will develop a new product and a plan for bringing it to market using the four parts of the marketing mix as a template. A live presentation of their plan and their paper will be the final evaluation.

· Ability to work as a team.

· Ability to develop a simple marketing plan for a new product.

· Creative ability in designing a new character and product.

· Language skills in written and oral form

· Ability to reflect on own performance and learning

· Ability to evaluate the performance of others


	To what extent did students learn objectives?

There was a very high degree of learning the planned objectives. Beyond just recognition and recall, students were able to understand and apply the new knowledge. This helps in moving forward in the curriculum.


3.
Materials:  List all materials you will need for lesson and learning activities.
	List instructional materials needed.

PPT presentation

Marketing Essentials Textbook 3rd Ed.

Project assignment sheet

Project Performance Checklist

Reflection Paper

Group Team Member Evaluation Form

Variety of Superman artifacts
List  materials students will need for learning activities.

Paper and pen, computer, other creative tools and resources as needed.

	Were materials effective?

Yes. The Superman artifacts were very effective. The PPT covered the learning objectives, and the assignment sheets proved to be very clear and effective.
Were other materials needed?  Can I eliminate materials?

None needed, none will be eliminated.


4.
Methods and Procedures: In order, list the instructional activities and procedures you will use to meet your objectives.
	                                                                                            Time
Teaching Method/Learning Activity                              Allocated: Lecture-10 minutes, project assignment and discussion 10 minutes, team construction – 10 minutes, team work 20 minutes. 
Set Induction:

Superman music and movie are playing in the background as students come in. Superman artifacts and products are displayed around the room.

A brief summary of Chapter 1 concepts will be delivered. A discussion and guided questioning will help check for understanding.
Content Outline:

The PPT will cover the “Basic Marketing Concept” and the “Marketing Mix” components of product, price, place and promotion. 

A creative presentation of “Superman” will follow the powerpoint to gain the attention of the students and to demonstrate the parts of the marketing mix as it relates to actual products. 

The project will be introduced, explained and assigned. Teams will be constructed.

Teacher will check for understanding via discussion and questions.
Teacher’s Responsibilities:

Lecture, explain assignment, check for understanding.

· Teacher will use and display Superman props such as a t-shirt, action figures, poster and music to generate interest.

· Teacher will read the opening paragraph of the Super Hero Project sheet.

· Teacher will handout all necessary project sheets and discuss each. Questions will be answered.

· Groups will be formed.

Student work will begin.

Class time will be given each day for students to work as groups.

Student’s Responsibilities:

Pay attention, ask necessary questions, participate in team construction, complete the assignment.

· Students will read each project sheet.

· Students will work together as a cohesive group unit.

· Each student will perform a fair share of the work, consistent with their talents.

· Students will develop a visual, a paper, a reflection and a team member evaluation. A rubric, the Project Performance Checklist will also be completed as a group.

Closure:

Closure for the day will be in covering the specifics of the assignment and asking questions. Final closure will come in 4 weeks during presentation of the student group projects.

	Which methods were effective?
Was time allocated sufficient?
What might I do differently next time?

I believe that the methods were effective, and sufficient time was given to teach the lesson, and sufficient time was given to the students to complete the assignment.

I plan to use the lesson as is for next semester. I will also amend the lesson for other classes such as International Marketing and Fashion Marketing.


5.
Evaluation: Evaluation tools should match objectives.
	What method(s) will you use to evaluate learning?
When will evaluation(s) take place?

Final evaluation will take place in 4 weeks when the project is presented in class and a project paper is submitted. A rubric will be used to evaluate the project.

Using the rubric, the visual product and the paper will be evaluated and graded.

When will evaluation(s) take place?

Upon completion and presentation of project. Approx. 2 weeks.
Note: Please attach assessment instrument, i.e., rubric, test, checklist, etc.
	Did evaluation measure intend learning/behavior?

The rubric helped the students learn the objectives, construct the superhero, develop the paper and self analyze the team and individual performance.


6.
General Reflection AFTER teaching lesson.
	Did you deviate from lesson plan?  Why?

No

	What might you do differently next time to improve this lesson, or a closely related topic? 

No changes at this time.

	Are there any students who did particularly well, or had a particularly difficult time with lesson concepts?  How do you account for this performance?  How might you improve student performance?

All students completed the project well. There has been across the board understanding of the Marketing Mix concept and its four parts. It has been a very successful lesson/project.


	Add any comments on other problems, components of lesson you found particularly pleasing or successful.

The students really enjoyed this project. The enjoyed the creativity involved in the development of a new superhero according to their ideas. They enjoyed the teamwork. 


