Market Research Analysis
You may choose either of the two formats for your written report:
Written Report Format A:
Statement of the Problem:  What were you researching, why, etc

Review of the Secondary Data:  Summary of the information you discovered when you where researching the Internet for stats on candy sales.  You may need to change the focus of your secondary research to determine specific information for your exact product.  Including:  competition, current sales of similar candy, marketing strategies of competitors, etc

Research Procedures:  clearly describe the process you chose to gather primary information with the reasoning behind your decision explained as well

Research Results:  analysis of your results from your primary and secondary research

Summary and Recommendations:  Overall recommended actions for your product idea including a full description of your planned marketing mix including all of the following information:
-Marketing Strategies and Objectives

-Your Planned Marketing Mix (describe product, where you will distribute the product,  

  general pricing strategies, and how will you promote)

- Product, Market Analysis

- Distribution Analysis

- Competitor Analysis

- Financial Analysis:  that includes rough financial analysis of cost and planned sales

Sources and Bibliography

Appendix:  Include copies of your surveys and tallied results
Written Report Format B:

Part 1: Purpose and Mission
Part 2: Situational Analysis
- Product, Market Analysis
- Distribution Analysis
- Competitor Analysis
- Financial Analysis
- Other Analysis
Part 3: Strategy and Objectives
- Marketing Strategy
- Marketing Objectives
Part 4: Tactical Programs
- Markets
- Product
- Promotion
- Distribution
- Pricing
- Others
Part 5: Budgets, Performance Analysis, and Implementation
- Budgeting and Analysis
- Implementation
Part 6: Additional Considerations
Part 7: References and Citations
Part 8:  Surveys and Tallied Results

Presentation Format:
Your group is to present your report findings to the class on Wednesday.  You will be responsible for a PROFESSIONAL Business Presentation.   Your presentation MUST be 7-10 minutes in length.  You must discuss your research methods, your knowledge gained, then completely explain your planned marketing mix for your product.  

Your presentation should include a MINIMUM of the following:

1. A Visual Aid of some kind

2. All group members must talk

3. Professional business presentations are well-planned out, rehearsed, serious in nature, and convey important information to a group of people.  

You may use the attached rubric in order to determine how well you are completing your assigned tasks!  You have really worked hard on this market research project and I am so proud of your efforts…now FINISH WELL!!!  Do your best work!  

	
	


