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What Do & Don’t You Like?

Objectives

1. Describe the need for marketing information

2. List the 5 steps of marketing research

3. Develop research instruments & procedures

4. Conduct marketing research and collect marketing research data

5. Use data for informational analysis

Most of the time research is done for the purpose of assisting a company to make more profit.  Often that involves finding out what the customers like and what they don’t like.

You will be assigned research groups that will select a company to work with, talk with the owner or manager, and identify objectives for marketing research analysis. For example, one group might select a restaurant and decide to survey customers about the service they received (focus is on product/service). Another group might work with an insurance representative who would like to know what the competition is doing to attract customers (focus is on promotion). Yet another group may contact a business that imports some type of product.  The company might like to know if there is another importer’s product with a better price (focus is on price).

Assignment Details:

1. Outline general information related to marketing research.  (Collect data, prepare the data, analyze the data, and prepare the report.)

2. First interview the business owner/manager to find an area of interest that the business could benefit from knowing more about. This will help define the research objectives… why it’s being done. The research instrument and procedure must be agreed upon, created, and conducted.  Surveys, taste tests, questionnaires, focus groups, or external secondary data can be the strategies of the research.

3. After completion of the marketing research, groups discuss how each company could improve in the selected areas of product, price, promotion, or place!  Groups should discuss their findings first with the class for additional ideas and thoughts.  

4. A final report of recommendations will be made to present to the company.

Your final report should detail the objectives listed below and will be graded as follows:

	Objectives
	20 points
	10 points
	0 points

	The Research Strategy
	Developed with clear objectives and the business needs in mind
	Not developed with clear  objectives for the business’s current needs
	No Strategy Identified

	The Research Instrument(s)  or Method to Implement the Strategy
	Instrument(s)/ method(s) fulfilled the goals of the research 
	Instrument(s) didn’t compliment the goals
	Clearly another instrument would have been more productive

	Analysis of the Data
	Clear & organized findings
	Findings Not Clear
	No analysis

	Recommendations
	Creative suggestions, also realistic, based on business terms and concepts
	Fair Suggestions made,  not creative or realistic
	No valid suggestions made


Total Points: __________ / 80
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