Marketing Research Pre Test
Market/Segmentation Quiz
NAME ___________________________




Period:__________
A.  Fill in the blank using the appropriate word from the word bank. You may use some terms more than once.
	         Marketing Concept               Mass Marketing                 Promotion
         Market Segmentation            Product                              Geography
         Place                                      Market                               Industrial
         Price                                      Demographics                    Psychographics  


1.  The ______________________________ is based on satisfying customer’s needs and wants for a profit. 
2.  The part of the marketing mix that is concerned about the desired profit margin is ______________.
3.  Identifying specific markets and “targeting” your efforts to those potential customers is an example of   __________________________________.
4.  Using a single marketing plan for one product to reach all customers is an example of __________________________.
5.  The part of the marketing mix that relates to the function of product planning is called   __________________.
6.  Marketers use ______________________ when they base marketing decisions on where people live. 
7.  The part of the marketing mix that relates to what a company makes or sells is called __________________. 
8.  The part of the marketing mix that includes advertising and personal selling is called __________________.
9. A ___________________ is made up of all potential customers that share common needs and wants, and have the willingness and ability to buy the product.

10. Potential customers buying for business use or resale belong to the _______________   market.
B.  Multiple choice.  Place the letter of the BEST answer in the space provided.

_____11.  A business’s percentage of total sales volume generated by all competitors in a given market is called:


a.  Market Position


b.  Pole Position


c.  Market Share


d.  Customer Share
_____12.  When describing a population in terms of general characteristics marketers use:


a. Demographics


c.  Geographics


b. Psychographics


d.  Stereographics
_____13.  A _________________ type of business focuses its primary resources meeting customer’s needs and wants. 


a.  Consumer-Oriented Business
c.  Marketing-Oriented Business


b.  Command 


            d.  None of these
_____14.  _______________ describes a population in terms of behavior, attitudes and values.


a.  Demographics

c.  Geographics


b.  Psychographics

d.  Stereographics
_____15.  A _________________ type of business produces products with little regard for customers wants and needs.
a  Consumer-Oriented Business
c.  Marketing-Oriented Business



b. Product-Oriented Business
            d.  None of these

