 Marketing Research
Market Segmentation/Research Test
NAME ___________________________




Period:__________
A. Select the letter for the appropriate part of the marketing mix for each example below.

                      a. Product        b. Place         c. Price
d. Promotion
_____ 1. Relates to the distribution of the product.

_____ 2. This part of the marketing mix is concerned about the desired profit margin.

_____3. This part of the marketing mix has to do with where products are sold to consumers.

_____4. This part of the marketing mix has to do with determining what products to make or sell.

_____5. Personal selling is an example of this part of the marketing mix.
B.  Multiple Choice.  On the SCANTRON, indicate the letter that best completes each sentence or answers each question. 
6. Identifying specific markets and “targeting” your efforts to those potential customers is an example of .

a. The marketing Concept


c. Demographics         e. None of these

b. Market Segmentation


d. Psychographics.

7. Using a single marketing plan for one product to reach all customers is an example of:

a. Market Segmentation 


c. Mass Marketing       e. None of these

b. Market




d. Marketing Mix

8.  Making decisions based upon where people live is an example of what type of segmentation. 


a. Ironic




c. Demographic            e. None of these

c. Geographic



d. Psychographic

 9. The concept based on satisfying customer’s needs and wants for a profit is known as. 

a. Prophet Theory



c. Consumer Concept    e. None of these
b. Greed




d. Marketing Concept
10. Potential customers buying products for business use or resale belong to the:

a. Industrial Market


c. Consumer Market       e. None of these

b. World Market



d. Customer Market

11.  A business’s percentage of total sales volume generated by all competitors in a given market is called:

a.  Market Position


c.  Market Share           e. None of these

b.  Pole Position



d.  Customer Share
12.  When describing a population in terms of general characteristics marketers use:

a. Demographics



c.  Geographics             e. None of these

b. Psychographics



d.  Stereographics
13.  A _________________ type of business focuses its primary resources meeting customer’s needs and wants. 

a.  Consumer-Oriented Business

c.  Marketing-Oriented Business

b.  Command-Oriented Business
            d.  None of these
14.  _______________ describes a population in terms of lifestyle, behavior, attitudes and values.

a.  Demographics



c.  Geographics

b.  Psychographics


d.  Stereographics
15.  A _________________ type of business produces products with little regard for customers wants and needs.

a  Consumer-Oriented Business

c.  Marketing-Oriented Business


b. Product-Oriented Business
            d.  None of these

C. Match the corresponding definition with the correct term. 

16. Advertising Research
A.   Data that has already been collected and used for some other purpose

17. Market
B.   The type of research that focuses on the customer and the market

18. Forced-choice Question
C.   Questions that can be two-choice questions, multiple choice, or rating questions

19. Market Research
D.   The type of research that focuses on sales data

20. Marketing Research
E.   Research information collected for the first time and used specifically for the current study.

21. Open-ended Question
AB. The type of research that focuses on the product itself

22. Primary Data
AC. A type of question that asks respondents to construct their own   responses to a question

23. Product Research
AD. The type of research that focuses of the advertising message and the media placement

24. Sales Research
AE. The systematic gathering, recording and analyzing of information about problems related to marketing goods and services

25. Secondary Data
BC. All potential customers who share common needs, and wants

D.  Multiple Choice.  On the SCANTRON, indicate the letter that best completes each sentence or answers each question. 

26. One limitation to marketing research is:



a. There are no limitations

c. It’s not useful         e. All of these
b. Time



d. it’s free

27. One aspect of product research focuses on:

a. Advertising message

c. Sales data               e. All of these
b. Media placement


d. Package design

28. Methods of collecting Secondary data include:


a. Surveys



c. Experimental           e. All of these




b. Observation



d. Sales figures

29. The primary use of marketing research is to obtain potential customer:


a. Preferences



c. Phone numbers        e. All of these

b. Hat sizes



d. None of these

30. Three methods of collecting primary data include:


a. Survey method, Observation method, Experimental method


b. Survey method, Observation method, Mathematical method


c. Survey method, Orientation method, Experimental method


d. Survey method, Random method, Not so random method

31.  When writing a questionnaire it is best to:

a. Make it as long as possible


b. Only use one type of question such as yes or no answer questions


c. Use different types of questions


d. No one writes questionnaires
32. Research that makes use of surveys and questionnaires is called:


a. Qualitative



c. Qualex                e. All of these

b. Quantitative 


d. Silly
E. Classify each of the following marketing research activities as examples of the following. Mark the corresponding letter for each.

        A. advertising research,    B. product research,   C. market research, or    D. sales research.
_____ 33.   Sales of Pringles potato chips are tracked for a 12-month period.

_____ 34.  Reynolds Wrap conducts focus groups studies on its packaging for a new line of aluminum foil.

_____ 35.  Ford motor company establishes a consumer panel to test its advertising message for the new Mustang.

_____ 35.  Coke conducts focus group studies of soft drink drinkers to try and gain insight as to how consumers decide what to drink when they are thirsty.

_____ 36.  Crest Toothpaste is developing new Disney Character toothbrushes and is doing focus groups with children to help them find the most popular ones.

_____ 37.  Based on previous sales Penn predicts it will sell 1,000,000 cans of tennis balls this year

_____ 38.  People magazine has a subscriber survey with each new subscription to determine the most effective advertising message for a particular advertiser.

F.  Demonstrate your knowledge of Primary and Secondary data research techniques by classifying each of the following situations as either primary or secondary research. 

             Mark A. for Primary research     and       B. for Secondary research.

_____ 39.  Ford sends out survey’s to purchasers of Ford trucks.

_____ 40.  A local mall conducts personal interviews with customers on a Saturday morning.

_____ 41.  Mrs. Roberts looks over last year’s sales figures of Valentine’s Day balloons to determine which balloons to order for this year.

_____ 42.  A local restaurant purchases demographic data regarding population, housing, education, and income from CACI Marketing systems, a business information company.

_____ 43.  A local Publix store conducts a taste test during shopping hours.  

_____ 44.  A company uses an existing database to send out a preferred customer sale announcement. 

_____ 45.  A local supermarket conducts a taste test during shopping hours.
G. On the back of your scantron list the five steps of research. (2 pts ea.)

