Survey Technique Project

You work for Hershey’s Candy in New Product Development.  Each quarter your team is responsible for generating one new candy idea that might be taken to market.  You want to create a new type of candy targeted at teenagers 14-18 years old, but you want to make sure the candy will be successful.  To be an effective marketer of candy, you need to find out the public opinion.  You decide to poll a sampling of the public to see what their favorite candy is and how often they consume the candy.  You must set up a survey and accurately poll the selected population to find out their favorite candy.

The competition in the candy market is significant as well.  Many brands and types of candy are already on the market.  You will need to determine how the candy market will receive a new type of candy as well.

 Conditions:  

-The assignment is due on ______________________
-This will be graded as a project.

-The survey must have at least fifteen questions (may consist of scaled response, open ended, closed ended, and yes/no)
-The student must pick a sampling technique and conduct their survey during class
-Students will present findings to class as well as introduce the new type of candy
-Results must be recorded and a decision of what type of candy to create must be made

-All questions and sampling techniques must be conducted in an inoffensive manner
-Students will turn in their survey, results, and written report detailing the findings and summarizing the recommendations about their conclusion

 Parameters:  
Students may work in groups of 2 to create and conduct their method of market research.   Prior to administering the market research, your initial plans must be approved by the New Product Department Manager (teacher).
 Evaluation:  

The teacher will observe the group and make sure all students are participating, which is one quarter of the grade.  Another quarter will be peer evaluations to make sure all students work on giving the survey.  The last half of the grade will be on the survey, results, and write up.  Students will be given a rubric so they have a grading guideline.
	
	Poor
	Good
	Excellent

	Mkt Research Method
	No method used
	Method used was not the most appropriate
	Method was appropriate and gained valuable information

	Sampling Method
	No sample method used
	Sample did not represent the population very well
	Sample represented the population very well

	Evaluations
	No data interpreted
	Data was interpreted  
	Data was interpreted correctly and results appear to be reflective of the market


