HOTEL SCENICA DEL RIO PROJECT

INFORMATION:  You work for an advertising agency which has been employed by the Hotel Scenica Del Rio.  The hotel has 100 rooms and is 5 years old.  It has a very nice restaurant with a unique menu featuring a weekly pig roast and Sunday morning buffet.  There is an excellent outdoor patio with exotic dining.  Native groups furnish evening music for listening and dancing.  It is located on an outer island, far away from the noise of Nassau.  The only way to get to the island is by boat or plane from Miami.  Round trip fare by boat is $85 and by plane $200.


Some demographic facts drawn from a marketing survey are as follows:

· The hotel is frequented by people mostly 35 and older.

· Most of the patrons are college educated with average incomes of $55,000 and up.

· Over 80% of the patrons say they come for the peace and quiet.

· The majority of the patrons come from the eastern seaboard of the United States.

· The average stay is from 3 to 7 days.

Your agency has been employed to design sales promotion materials for the hotel.  You have been asked to do the following:

1. Create a new slogan and tagline for the hotel.

2. Create the letterhead for the hotel to use on its stationary.

3. Create a logo and theme for this campaign 

4. Create a brochure for use by a travel agent in his office.

5. Develop a sales packet to be mailed out to potential guests.  Include:

a. A direct mail letter and envelope to be sent to a list of given homes

b. The brochure you created.

c. A website address where the guests can go to book reservations or find out more information.

d. Any other pertinent information that could be included in a mailed sales packet.

6. Create a letter to convention planners and tour groups. 

7. Create a specialty item (gift) as a memento of their trip.

8. Design a frequency/loyalty marketing program for repeat guests.

9. Create a website home page for the hotel.

10. Create a full page magazine ad for publication in TRAVEL magazine

11. Develop a cross-promotion program with another company that would be targeting the same target market.

12. Create an idea/theme for a special event to kick off the new campaign.

13. Develop a sales-promotion plan.

14. A color 8 X 10 newspaper ad for national distribution.

15. A sketch of a billboard to used on the interstate highways. 

16. A 30 second radio commercial  (you must record this on a cassette tape or audio file).

17. Create a  30 second television commercial (you may use a story board or record it to DVD, MovieMaker, video tape, etc.).

Additional island information:

· The island has a Spanish image.

· The hotel has 80 rooms in the high rise section and 20 bungalow type units.

· You can select the name of the island.

· You have an unlimited amount of money for your campaign.

· The additional amenities for the island are open to your imagination

· The completed project should look as close to real as possible; everything should be done on the computer.  

· Cut and paste is okay. Points will be reduced for unprofessional or messy work.

Name: ____________________________

HOTEL SCENICA DEL RIO
RUBRIC
RATING SCALE:  
0  OMITTED




1-2 NEEDS SIGNIFICANT IMPROVEMENT




3-4 NEEDS MINOR IMPROVEMENT




5-7 GOOD




8-9 EXCELLENT




10  EXCEPTIONAL

 

GENERAL FORMAT

1. Well organized and easy to follow





_____________

2. Clean and uncluttered






_____________

3. Attracts attention







_____________

4. Aimed at the target audience





_____________

5. Copy written in term of benefits





_____________

6. Copy complete and specific






_____________

7. Grammar and spelling appropriate





_____________

8. Illustrations large enough






_____________

9. Slogan & Tagline







_____________

10. Letterhead








_____________

11. Logo and Theme







_____________

12. Brochure








_____________

13. Direct mail—Consumer (Sales Packet)




_____________

14. Direct Mail-Business (Sales Packet) 





_____________

15. Specialty Item







_____________

16. Frequency/Loyalty program






_____________

17. Website home page







_____________

18. Magazine Ad 







_____________

19. Cross-promotion program






_____________

20. Special Event







_____________

21. Sales Promotion Plan






_____________

22. Newspaper ad







_____________

23. Billboard








_____________

24. Radio commercials







_____________

25. TV Ad/Storyboard







_____________

26. Presentation
  (50)






_____________








TOTAL


_____________

All parts are 10 points unless otherwise designated 

Total points (300)
________________


Creativity (50)
_____________
