Unit 13
Vocabulary
The Importance of Follow-Up

1. Follow-up

2. Customer referrals

3. Relationship building

4. Order confirmation

5. Correspondence

6. Suggestion selling

7. Extended warranties

8. Companion items

9. Retail sales

10. Durable goods

11. Decision-maker

12. Business-to-business (B2B)

13. Professional sales

14. Contacts

15. Networking

16. E-marketing

