Promotional Mix Project

Student Instructions

Students will be divided into groups of 3 or 4. 

One student from each group will draw a card that will reveal the product the group will be assigned.

Student groups will then use all information presented for “Promotional Mix” to design a promotional mix strategy for their product.

Requirements for this project:

· Description of the product

· Description of the target market

· Detailed description of each area of the promotional mix (advertising, personal selling, publicity, and sales promotion). All four types of promotion must be included.

· This project will be in the form of a Microsoft Word document, using default font and margins.

· List of sources for promotional mix planning. Document promotional plans you’ve researched to design your own.

Promotional Mix Grading Rubric

	
	Exceeds Expectations 

4 points
	Meets Expectations

3 points
	Below Expectations

2 points
	Little or 

No Value

1 point or 0

	There is a complete description of the product and it’s purpose


	
	
	
	

	There is a detailed description of the target market, including segmentation info
	
	
	
	

	Explanation of promotional mix technique – advertising


	
	
	
	

	Explanation of promotional mix technique – personal selling
	
	
	
	

	Explanation of promotional mix technique – sales promotion
	
	
	
	

	Explanation of promotional technique – publicity


	
	
	
	

	Formatting (font/mar)
	
	
	
	

	Overall impression
	
	
	
	


