ADVERTISING UNIT

OVERVIEW   Grades 9-12

Advertising is the fastest and simplest way of letting a large number of people know about a new product or service.

Lesson 1 – Advertising Methods

Lesson 2 – Writing Advertisements

Lesson 3 – Market Research

Lesson 4 – Promoting a Product

Lesson 5 - Publicity

The saying “you don’t get a second chance to make a first impression” is at the heart of a successful, well planned advertising campaign.

Good market research will give the entrepreneur the necessary information about the type of customer who will be buying the product/service.  The advertising campaign will target this group of people in an appropriate way and in specific locations.

To help you:

1. Keep a selection of posters/flyers of local and national companies (good and bad).
2. Keep a copy of previous student work to show students.
3. Contact advertising companies in your area for old promotional material.
4. Try to get marketing or advertising executives or agents to come and speak to your students about the advertising business.
5. Copy examples of local and national radio and TV advertisements to share with your class.
6. Tape the Superbowl and/or Top Superbowl Commercials show every year to show your students.
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