Advertising

Lesson 2 - Writing Advertisements

Designing an Advertisement

Lesson length: 180 minutes
Purpose

To help students to design a print advertisement for their business.

Materials

Handouts:

Parts of a Print Advertisement – note taking guide (below)

Assessing a Print Ad (below)

Print Advertisement Checklist (below)

Designing an Advertisement (below)

Examples of advertisements from newspapers and magazines (4-5 per group)

Presentation:

Parts of a Print Advertisement - PowerPoint

Teaching Method

Students should work in their business groups or groups of 3 or 4.

· Hand out Parts of a Print Advertisement – note taking guide to each student
· Present Power Point: Parts of a Print Ad. Talk through the format for print advertisements and the AIDA formula.  

· Hand out copies of advertisements you have copied from newspapers and magazines (4-5 per group).

· Hand out Assessing a Print Ad and ask the students to complete this for the two advertisements they have been given.
· Have each group present their ads and their ratings to the class and explain why they rated each item the way they did.  Discuss as a class.

· Ask the students to design an advertisement for their business using the Print Advertisement Checklist and Designing an Advertisement handouts.  

· Have advertisements turned in for a grade and then return for their portfolios.

Writing Advertisements

Parts of a Print Advertisement

Small businesses usually advertise in newspapers, magazines or other publications.  They may follow this format (although not always in this order)

	Headline


	
	

	Illustration


	
	

	Body Copy


	
	

	Tag-Line


	
	

	Company Details


	
	


An advertisement will only have a few seconds to influence someone.  A good advertisement will follow the AIDA formula.
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Writing Advertisements

Assessing Print Advertisements

1. Look at the examples of advertisements given to you by your teacher.  Choose two where you can see this format being used.  Fill out the following assessment format for each of these.

2. Rate how good each part of the advertisement is using a 4 star rating

a. **** Very good, *** Good, ** OK, * Not good

	
	Advertisement 1
	Advertisement 2

	Headline


	
	

	Illustration


	
	

	Body Copy


	
	

	Tag-Line


	
	

	Company Details
	
	

	Other Information


	
	


Writing Advertisements

Print Advertisement Checklist

If you can look at your advertisement with the eye of one of your potential customers, and answer yes to all of these questions, then you have a good advertisement.

	Will the headline and illustration (if used) grab the reader’s attention?  Yes / No

	Is the text interesting?  Does it tell the reader something she/he wants Yes / No
to know? 

	Overall, does the advertisement make the reader an offer or promise?  Yes / No

	Does the ad encourage the reader to act (to go out and find out more   Yes / No or buy the product?

	Are the special benefits of your product presented in the best                Yes / No way possible?


Have you remembered AIDA?

Remember – the final version must look professional, so check it carefully for any mistakes before it is published.

Three Ways to Spoil an Advertisement

Clutter – If you fill the space full of words and pictures people will be put off reading it.  Small writing is difficult to read.

Jargon – Difficult words and long sentences put people off.

Lots of Facts  No one wants to read a boring load of facts and figures.
And Figures – Use the minimum to get people interested.
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Designing a Print Advertisement

1. Using the format outlined above and the AIDA formula, write an advertisement for your business.  The Print Advertisement Checklist might help you.

2. Fill out the form below for your advertisement and then design the advertisement with color (if used).

3. Try out the advertisement on other students to see how good they think it is.

	Headline


	

	Illustration


	

	Body Copy


	

	Tag-Line


	

	Company Details


	

	Other information
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