Technology in the Travel Industry Vocabulary Matching Test
Name: 

Date: 





a. AMADEUS

b. APOLLO 

c. Computerized Reservations System (CRS) 

d. GALILEO 

e. Global Distribution Systems (GDS) 

f. Guest Folio 

g. Itinerary 

h. Official Airline Guide (OAG) 

i. Point of Sale (POS) 

j. Semi AUTOMATIC Business Research Environment (SABRE) 

k. WORLDSPAN 

___1. used to store and retrieve information and conduct transactions related to travel. Originally designed and operated by airlines, they were later extended to travel agents as a sales channel

___2. major CRS operations 

___3. a computer reservations system (CRS) owned by Travelport; in addition to airline reservations, it also used to book train travel, cruises, car rental, and hotel rooms

___4. best known for its airline schedules database which holds future and historical flight details for over 1,000 airlines and more than 4,000 airports; this data is funneled to the world’s global distribution systems and travel portals, and drives the internal systems of many airlines around the world 

___5. a computer reservation system that allows its uses to examine the world-wide availability of flights, hotel beds, and other services
___6. a computer reservations system developed by United Airlines in 1976; although it is a fairly primitive system by modern standards, it still remains to be one of the most widely used reservation systems in the travel industry
___7. the location at which goods or services are purchased; computerized systems incorporating registers, computers and peripheral equipment, usually on a computer network; these systems keep track of sales, labor and payroll, and can generate records used in accounting and book keeping; they may be accessed remotely by restaurant corporate offices, troubleshooters and other authorized parties
___8. a computer reservation system that provides travel distribution, technologies and services for travel companies worldwide, including travel agencies, corporations, travel suppliers and travel Web sites
___9. a computer reservations system that provides distribution, IT and point-of-sale solutions to help customers adapt, grow and succeed in the fast changing travel industry; customer groups include travel providers (airlines, hotels, car rental companies, railway companies, ferry lines, cruise lines, insurance companies and tour operators), travel sellers (travel agencies) and travel buyers (corporations and travelers)
___10. a statement of all transactions (i.e. debits & credits) affecting the balance of a guest account; at checkout, it should be balanced to 0 through full cash payment

___11. a plan of travel or a detailed guidebook for travelers; it lists times, dates, location, length of stay, fees involved, etc. to help guests properly prepare for their visit
ANSWER KEY

1. c. Computerized Reservations System (CRS) 

2. e. Global Distribution Systems (GDS) 

3. d. GALILEO 

4. h. Official Airline Guide (OAG) 

5. j. Semi AUTOMATIC Business Research Environment (SABRE) 

6. b. APOLLO 

7. i. Point of Sale (POS) 

8. k. WORLDSPAN 

9. a. AMADEUS

10. f. Guest Folio 

11. g. Itinerary 
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