[image: image1.jpg]% INTRODUCTION




[image: image8.jpg]G E O RG IA PEACH STATE PATHWAYS

Career, Technical, & Agricultural Education







PATHWAY:  
Travel Marketing and Lodging Management
COURSE:  

Discovering Hospitality, Travel, & Tourism
UNIT 12: 

MKT-IT-12 Marketing & HTT
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Annotation: 
This unit will introduce students to the world of Hospitality, Travel, and Tourism from a marketing perspective by looking at the functions of marketing and the marketing mix.  Special emphasis is placed on the needs of effective marketing in a service-based industry.

Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	x
	12th


Time:  
16 Hours
Author: 

Rachael McClain

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
MKT-IT-12. 
Students will explore the application of marketing and business fundamentals as they apply to the hospitality, travel, and tourism industries. 
a. Identify various target or niche markets in the hospitality, travel, and tourism industries and identify the products/services created for these markets. 

b. Describe the advantages and disadvantages of marketing hospitality and travel and tourism products and services on the Internet. 

c. Explain pricing structures for hospitality and travel and tourism products and services. 

d. Describe the types of promotional strategies and media used to promote hospitality and travel and tourism industries. 

e. Outline the type of marketing research that should be conducted prior to developing a marketing plan for a selected hotel/lodging property or tour package. 

GPS Academic Standards:
ELE11LSV1 
The student participates in student-to-teacher, student-to-student, and group- verbal interactions. 

ELA12W2 
The student uses research and technology to support writing. 

MM3P3 
Students will make connections among mathematical ideas and to other disciplines. 

MM3P1
 Students will represent mathematics in multiple ways. 

SSEF2 

The student will give examples of how rational decision making entails comparing the marginal benefits and the marginal costs of an action.
SB1 

Students will analyze the nature of the relationships between structures and functions in living cells.
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Enduring Understandings: 
The concepts of marketing a service-based business in a global society are fundamental in the hospitality industry. Without a firm understanding of these concepts, one cannot be successful in this area.
Essential Questions:
· What is the marketing mix for a service-based business?

· How are the functions of marketing different for the hospitality, travel, and tourism industry?

· What is the impact of the Internet on travel marketing?

· Name emerging trends in tourism marketing.

· Describe effective pricing strategies for the HTT industry.

· How is market research conducted for HTT businesses?

Knowledge from this Unit:  
Students will be able to: 

· Identify the marketing mix for a service-based business.

· Suggest appropriate marketing strategies for a business in the hospitality, travel, or tourism industries.

· Analyze marketing strategies from existing hospitality businesses.

Skills from this Unit:  
Students will:

· Create an interactive marketing piece to promote a business in HTT.

· Discuss trends in marketing as related to service-based businesses.

· Build a strategy to conduct accurate market research. 
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	x
	Group project

	x
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Lab Book

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	x
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	x
	Dialogue and Discussion

	
	__ Student/teacher conferences

__ Partner and small group discussions

__ Whole group discussions

__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
NONE
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•
LESSON 1: NICHE MARKETING

1.
Identify the standards. Standards should be posted in the classroom.

MKT-IT-12. 
Students will explore the application of marketing and business fundamentals as they apply to the hospitality, travel, and tourism industries. 
a. Identify various target or niche markets in the hospitality, travel, and tourism industries and identify the products/services created for these markets. 

b. Describe the advantages and disadvantages of marketing hospitality and travel and tourism products and services on the Internet. 

c. Explain pricing structures for hospitality and travel and tourism products and services. 

d. Describe the types of promotional strategies and media used to promote hospitality and travel and tourism industries. 

e. Outline the type of marketing research that should be conducted prior to developing a marketing plan for a selected hotel/lodging property or tour package. 

2.
Review Essential Questions. Post Essential Questions in the classroom. 
· What is the marketing mix for a service-based business?

· How are the functions of marketing different for the hospitality, travel, and tourism industry?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Niche marketing
	Marketing Mix
	Ecotourism

	QR Codes
	Functions of Marketing
	Survey

	Pricing strategies
	Social Media
	Observation
	Agrotourism


4.
Pass out the Travel Marketing Information Handout to students. Divide the class into five smaller groups. 
Assign each 
group one of the tourist descriptions from the handout. Have each group find an appropriate 

Hotel, Restaurant, Tourist Activity, and Travel needs for the group. Have students share their findings 
with the 
class.

5.
Present the Introduction to Marketing PowerPoint.

6.
Lead a discussion on some of the aspects of hospitality marketing and the topics to consider when marketing in a service based economy.  NOTE: Marketing Mix is 5 P’s (Product, Place, Price, Promotion, and People.)  

•
LESSON 2:  INTERNET MARKETING

1.
Review Essential Questions. Post Essential Questions in the classroom.

· What is the impact of the Internet on travel marketing?

2.
Review the functions of marketing with students. 

3.
Pass out the Functions of Marketing Worksheet to students. Divide the class into 7 groups. Give each group a travel niche based upon major travel categories.  Have class form a group Google site by uploading information to the site under the headings you have created.  (I have created a sample LCCA Hospitality Marketing Site) Students should answer questions as the ones posed on the HTT Functions of Marketing Worksheet and have a collaborative online discussion.

· The sample Google Group’s site is: http://groups.google.com/group/lcca-hospitality-management
· Prior to teaching this lesson, the teacher should set up a Google group site for the class. 

4.
Prior to class, locate a travel magazine or several magazines with ads using QR codes.  Ask for students with smart phones to download a barcode scanner application and make groups around the students with smart phones.  Ask the students to scan the QR Code to bring up the interactive advertisement and share their findings with the group.

5.
Lead a class discussion. Ask students: How effective is the use of interactive marketing tools in the travel industry?  
6.
Brainstorm ideas of how QR codes and other interactive advertising can be used to increase effectiveness of marketing the hospitality industry?  (Videos, customer testimonials, QR Codes on billboards for scanning while driving, etc)

7.
Go to the “iTunes U” website at http://www.apple.com/education/itunes-u/.

· Locate the Social Media page from University of South Florida College of Education. 
· The page has 7 podcasts available on different topics of social media.  Through the use of iPods, iPads, or computers with iTunes downloaded, ask students to pick one of the topics/assign topics to listen to the podcast and begin to become an “expert” on that topic.  
· Podcasts have different time lengths so as students finish with their podcast, ask that they conduct additional research on their topic on the Internet.  
· Following the completion of the research time, all students that listened to the same podcast should form groups to share their major ideas and become experts on their assigned topic.  

8.
Mix groups with a member of each expert group formed into new groups.  The new groups should design a 
social media/interactive marketing campaign for a selected type of business based upon information gathered 
from their newfound expertise.  Have students refer back to their Travel Marketing Information Handout. 

9.
Summary

· Allow groups to share their recommendations with the rest of the class.
•
LESSON 3: TRENDS IN TOURISM PROMOTION

1. Review Essential Questions. Post Essential Questions in the classroom.

· Name emerging trends in tourism marketing.

2.
Lead class discussion on trends or fads of the past 20 years.  After a brief discussion of trends/fads from all areas turn discussion towards travel trends.

3.
Present the Travel Trends PowerPoint.
4.
Summary:  
· Ask students to share a personal experience with a trendy experience in recent travels (interactive ads, airline advertisement on seats, hotel check out procedures, etc).
•
LESSON 4: IMPORTANCE OF MARKETING RESEARCH

1.
Review Essential Questions. Post Essential Questions in the classroom.

· Describe effective pricing strategies for the HTT industry.

· How is market research conducted for HTT businesses?

2.
Present the Marketing Research PowerPoint as overview for lesson.
3.
Pass out the Pricing Questionnaire Handout.

· Georgia Tech offers a detailed guide to questionnaire design online at: http://www.cc.gatech.edu/classes/cs6751_97_winter/Topics/quest-design/ 
4.
Summary:  
· Have each class member share what they have learned from this unit.

•
ATTACHMENTS FOR LESSON PLANS:

Travel Marketing Information Handout
Introduction to Marketing PowerPoint
Functions of Marketing Worksheet

Travel Trends PowerPoint
Marketing Research PowerPoint
Pricing Questionnaire Handout
•
NOTES & REFLECTION: 

This lesson requires access to technology as described.  However all of the lessons can be conducted without access to any technology besides computers with Internet access.  If no smart phones are available, just explaining the concept will be sufficient.
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Culminating Unit Performance Task Title: 
Pricing Effectiveness Survey

Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 


Have students design a survey online in order to determine the effectiveness of a pricing strategy of an actual hospitality business. Have students use either Survey Monkey (http://www.surveymonkey.com/) or Google Documents (www.docs.google.com) to create the surveys.

Place the URLs to the each student’s survey on the board and allow students to select 5 surveys to respond to.  After each survey is completed, ask students to evaluate the survey using rating sheets.  Collect evaluation sheets and return feedback to the creators of the survey.  Ask each student to take the feedback of the class and redesign their survey to increase the overall effectiveness.  

Attachments for Culminating Performance Task: 

Survey Evaluation Worksheet
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Web Resources:
· http://groups.google.com/group/lcca-hospitality-management 
· http://www.apple.com/education/itunesu/
· http://www.cc.gatech.edu/classes/cs6751_97_winter/Topics/quest-design/
· Survey Monkey (http://www.surveymonkey.com/) or Google Documents (www.docs.google.com) for the surveys
Materials & Equipment: 
· Computers with Internet Access
· iPods, iPads, or Computers with iTunes

· Smartphone(s)
· Projection equipment

21st Century Technology Used: 
	x
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	x
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	x
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	x
	Email
	x
	Website
	


Marketing Sales and Service
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