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Career, Technical, & Agricultural Education







PATHWAY:  
Travel Marketing and Lodging Management
COURSE:  

Discovering Hospitality, Travel, & Tourism (HTT)
UNIT 2: 

MKT-IT-2 Impact of HTT Locally, Nationally, and Globally
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Annotation: 
This unit explains the economic impact, importance of location, and competition in the travel and lodging industries. Students will complete a project on marketing their hometown and the foreign economic impact of the travel and tourism industries.
Grade(s):  

	x
	9th

	x
	10th

	
	11th

	
	12th


Time:  
10 Hours
Author: 
Holli Howard
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
MKT-IT-2: 
Students will assess the varied aspects of tourism by determining their impact on the economy, the importance of successful positioning in the target consumers’ minds, and the competitive nature of the industry. 
a) 
List the components of the tourism industry. 

b) 
Illustrate the competitive nature of the tourism industry. 

c) 
Formulate an understanding of the importance of tourism as a destination market. 

d) 
Compare the amount of money individual states spend on tourism marketing. 

e) 
Evaluate the states’ return on investment per dollar spent on tourism. 

f) 
Chart the economic impact of tourism on various countries focusing on global leaders as well as developing nations. 

GPS Academic Standards:
SSEF3 
The student will explain how specialization and voluntary exchange between buyers and sellers increase the satisfaction of both parties. 

SSEM12 
The student will explain how the Law of Demand, the Law of Supply, prices and profits work to determine production and distribution in a market economy. 

MM4P1 
Students will solve problems (using appropriate technology). 

MM4P2 
Students will reason and evaluate mathematical arguments. 

MM4P 

Students will communicate mathematically.
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Enduring Understandings: 

Market research provides information that helps businesses stay competitive. Students will understand the importance of destination markets and their impact on the economy. They will understand how travelers contribute to local economies and what draws travelers to their community.
Essential Questions: 
· How is competition in the tourism industry used to establish a competitive advantage?
· Why is it important to be aware of the different types of destinations and why they appeal to travelers?
· How does the travel and tourism industry help to stimulate the economy?

· How do the components of the tourism industry impact our community?
Knowledge from this Unit:  
Students will be able to: 
· Explain what the Hospitality and Tourism industry is and how it affects economies.
· Explain the different types of destination markets. 

· Explain how competition affects the Hospitality, Travel, & Tourism industry. 

Skills from this Unit:  
Students will be able to:
· Show how tourism dollars flow into an economy because of the Hospitality, Travel, & Tourism industry. 
· Plan a destination trip for a client. 

· Compare the economic impact of the Hospitality, Travel, & Tourism industry from other countries. 
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	X
	Group project

	X
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Lab Book
__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	X
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	X
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

__ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	X
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test
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•
LESSON 1: COMPONENTS OF THE TOURISM INDUSTRY

1.
Identify the standards. Standards should be posted in the classroom.

MKT-IT-2: 
Students will assess the varied aspects of tourism by determining their impact on the economy, the importance of successful positioning in the target consumers’ minds, and the competitive nature of the industry. 
a) 
List the components of the tourism industry. 

b) 
Illustrate the competitive nature of the tourism industry. 

c) 
Formulate an understanding of the importance of tourism as a destination market. 

d) 
Compare the amount of money individual states spend on tourism marketing. 

e) 
Evaluate the states’ return on investment per dollar spent on tourism. 

f) 
Chart the economic impact of tourism on various countries focusing on global leaders as well as developing nations. 

2.
Review Essential Questions. Post Essential Questions in the classroom. 
· How do the components of the tourism industry impact our community?
3.
Identify and review the lesson vocabulary. Terms may be posted on word wall.

	Lodging (hotel, motel, bed and breakfast)
	Food Services (restaurants, catering)
	Travel (air, rail, auto, cruise and motor coach)

	Tourism (travel agents, tour operators, destination marketing)
	Sports and Entertainment
(Concerts, sporting events, shows etc.)
	Goods vs. Services
(tangible vs. intangible)



	Venn Diagram
	
	


4.
Introduction: Give each student a term from the vocabulary list above. Have them use classroom resources (books, internet) to construct a definition for the term. Meanwhile, draw a graphic organizer on the board that has Travel and Tourism in the center with the above terms stemming off from it.  Once students have the definition have each group share their findings. Then begin a discussion on these different components that make up the T&T industry. Include examples. 
5.
Individual Activity Hospitality for Tourist- Using the internet, local chamber of commerce or visitor bureau, discover the components of the hospitality industry that are a part of your community. Using the terms above, make a chart that includes examples of each (lodging, food service, travel/transportation, and any sites, art centers, and arenas (S&E). Add two or more facts about each listing and then write a paragraph explaining how these components impact your community. 

6. 
Summary- Discuss the students’ charts and their explanations about the impact the Hospitality components has on their community. 

•
LESSON 2:  COMPETITION IN THE TOURISM INDUSTRY 

1.
Review Essential Questions. Post Essential Questions in the classroom.

(
How is competition in the tourism industry used to establish a competitive advantage?
2.
Introduction: Write the word “competition” on the board and discuss what this term means. Then have students list businesses in the tourism industry that are competitors. (airlines, cruise lines, restaurants, etc.)
3.
Competition in the Tourism Industry: This power point will introduce the basics -of competition in the industry. Students will need to take their own notes, focusing on key terms. 

4. 
Article Review- Visit the following website so students can read about a real-life situation regarding competition in Barbados http://www.tradeteam.bb/cms/default.asp?V_SITE_ID=6.
Discuss the article with the students, pointing out the ways Barbados tries to stay competitive in the tourism industry. 

5.
Summary:
Can You Compete-Students will choose a tourism industry (airline, cruise, hotel, restaurant etc.) to do a competitive analysis. They need to first identify their target market, and then compare the products/services offered and the strategies each company uses to gain a competitive advantage. Students may present the information in a creative way to the class. 
•
LESSON 3: DESTINATION MARKETS

1.
Review Essential Questions. Post Essential Questions in the classroom.

(
Why is it important to be aware of the different types of destinations and why they appeal to travelers?
2. 
Introduction-Visit Youtube.com and search for “Top Vacation Destinations”. This search will give you a list of videos to choose from. Watch the video, and then have a class discussion about the similarities and differences in each location. (Topics to discuss: weather, mode of transportation to get to location, amenities, attractions, cost etc.)
3. 
Convention and Visitor Bureau Online Scavenger Hunt-Students will visit the Atlanta CVB’s website to discover facts. If you wish you can also include a scavenger hunt for your local CVB, simply add questions to the worksheet. 
4.
 Basics of Destination Markets PowerPoint and Basics of Destination Markets Note guide
5. 
Review Vocabulary-Use a game or puzzle to review the lesson's vocabulary.
6. 
Destination Marketing Your Hometown - Students will be challenged to promote their community as a tourist attraction. They will need to reflect on the different types of destinations and identify which one they could use from their home town in order to “win” tourists’ business. Students will have to create a promotion campaign composed of multiple marketing tactics including a commercial using a video camera and/or Windows Media Player to promote their hometown.  (See Attached Rubric and Direction sheet)
•
LESSON 4: ECONOMICS & TOURISM

1.
Review Essential Questions. Post Essential Questions in the classroom.

·  How does the travel and tourism industry help to stimulate the economy?
2.
Introductions Video: Watch the following video to introduce the concept of the relationship between tourism and the economy. It is based on Kansas City but you can relate it back to your home town. http://www.youtube.com/watch?v=fKuQIJQYzvw
3.
Introduction Activity-Hand out the Economic Impact Log Activity worksheet. The students will be tracking their spending over the next 5 days in order to realize how they are a part of the tourism and hospitality industry within there community. Discuss worksheet on the due date. 
4.
Notes- Economies and Tourism PowerPoint, use this PowerPoint to help introduce the main topics to the students to help them complete the summary assignment. Encourage them to write down the ways the travel and tourism industry impacts the economy. Have students visit the World Travel and Tourism Council web site http://www.wttc.org. Have each student find one statistic related to the tourism industry and write one paragraph on how that statistic affects the economy. 
5. 
Current Event Article Summary-Students will use the internet to find a current event article about how the economy has been impacted by the tourism industry and vice versa. After students read the article have them write a one-page summary. Then place students in groups of 3 so each one can share their findings with the group. Each group will pick the most interesting story to share with the entire class. 

•
ATTACHMENTS FOR LESSON PLANS:
Competition in the Tourism Industry PowerPoint 

Can You Compete Worksheet
Convention and Visitor Bureau Online Scavenger Hunt Worksheet
Basics of Destination Markets PowerPoint
Basics of Destination Markets Note Guide 
Review Vocabulary Handout
Destination Marketing Your Hometown Project Worksheet
Economic Impact Log Activity Worksheet
Economies and Tourism PowerPoint 
•
NOTES & REFLECTION: 

· For the Destination: Your Hometown Assignment, if your school shows announcement via television, you could ask if your “Destination” commercials could be shown. This would be a way to display your students’ work while encouraging tourism within your community. (Make sure you only show your BEST work).
· During the destination lesson, if weather is good, you could walk your students around the campus so they could brainstorm “ideas” in the area that could be marketed as destination locations. 
· When you introduce the idea of travel agents, ask a local agency if they would be willing to Skype from their office so the kids would witness their working environment. If they do not have Skype capabilities simply ask if they can provide any resources/handouts for the students. 

· If you complete a scavenger hunt for your local Convention and Visitor’s Bureau, Contact your local Chamber of Commerce for more information.
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Culminating Unit Performance Task Title: 

Foreign Economic Impact Project 
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
Students complete assignments that require them to compare competition strategies in the travel industry. Students will also complete an assignment that requires them to take a closer look at how the hospitality, travel & tourism industry impacts the economy locally and internationally. Students will complete assignments that help them to gain a better understanding of destination markets through the planning of a destination marketing campaign within their own community. 

This is a group assignment. Each group will choose a country and track how the tourism industry impacts their country’s economy. They can choose to construct a mind map, timeline or any other visual that will depict how the country’s economy is impacted by its travel and tourism industry. In conclusion, they will need to write a paragraph explaining the strengths and weaknesses of the travel industry in their chosen country and reflect on what the country could do differently in order to gain a competitive advantage. 

Attachments for Culminating Performance Task: 
Foreign Economic Impact Project Handout
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Web Resources:
· http://www.tradeteam.bb/cms/default.asp?V_SITE_ID=6
· http://www.atlanta.net/
· http://www.wttc.org.
· http://www.youtube.com- Lesson 4: Introductions Video
Materials & Equipment:      
· Printer/computer
· Craft Supplies
· Internet 
· Web Camera capabilities (optional)
· Hospitality Marketing South Western Textbook
Recommended Textbook:

· Glencoe Marketing Series: Hospitality & Tourism, Student Edition. 1st ed. GlencoeMcGraw-Hill School Pub Co, 2005. 365. Print.
21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	X
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	X
	Graphic Organizer

	
	Student Response System
	X
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	X
	Video

	X
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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Marketing Sales and Service
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