The Next Top Travel Agent Project
· Choose a “client” and meet with them (qualifying the client) to discuss his/her travel needs. 

· Ask them the following questions so you can gain a better understanding of how you will plan their trip:
· How many people?

· How many kids?

· Where have you traveled in the past?

· What type of trip are you interested in?

· Any thoughts on where, dates, budget?

· Fly, drive, type of accommodations etc.?

· After you discover your clients traveling desires, you will become a destination expert travel agent for the destination of your client’s choice.   
· Research to determine the following information:

1. Physical geography and climate

2. Popular cities

3. Main attractions

4. Suggested restaurants

5. Best travel options to reach the destination

6. Itinerary for the trip with estimated costs (see details below) *remember this itinerary is based on how long your client would like to stay. 
a. 3 day trip

b. 7 day trip

c. 14 day trip

7. Map with location of the country, major cities, destinations, etc.

8. Brochure that promotes the country and its highlights (see details below)
9. A video of the destination (you created or one you have researched and found)
· As a travel agent you will design a trip that meets all your client’s requirements. Create a brochure that explains the following information:  
· Physical geography and climate 

· Descriptions of its seasons
· Recreational attractions related to physical geography

· Suggested modes of travel

· Recommended seasons for travel

· Currency equivalents of the US dollar 

· A minimum of four sites of national, cultural, and/or historic importance with explanations of their significance. All recommended sites should be identified, with explanations of why they would be of interest to visitors. Examples might include historic landmarks, religious sites (such as a famous temple), hot springs, mountains, nature reserves, beaches, or areas known for a specialty product (such as a craft), areas known for a regional industry, or areas known for a culinary specialty. 
· Be sure the brochure is illustrated (either with photographs or drawings) and contains a pullout map with a tour itinerary. 
· All of the above information should be placed in a portfolio that you can professionally present to your client at your next meeting. Be creative, have fun, and be detailed. 

*Please inform the students that travel agencies are provided with brochures from a supplier.* 
*For this project, they are also acting as a supplier of the promotional materials.*

