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Career, Technical, & Agricultural Education







PATHWAY:  
Travel Marketing & Lodging Management
COURSE:  

Hospitality and Tourism Management
UNIT 1: 

MKT-HTM-1 Social, Environmental, Economic, & Consumer 



Factors that Impact Industry
[image: image10.jpg]



Annotation: 
This unit will introduce students to the different reasons people travel and the reasons why people travel. Students will research how the travel and tourism industry impacts both the economy and community during specific seasons. 
Grade(s):  

	x
	9th

	x
	10th

	x
	11th

	x
	12th


Time:  

10 Hours
Author: 
Holli Howard
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards:
 MKT-HTM-1. 
Students will draw conclusions about the social, environmental, economic, and consumer factors that impact the tourism and hospitality industry. 


a) Identify different types of travelers and cite reasons why people travel. 


b) Describe major components of the hospitality, travel, and tourism industries. 


c) Explain the concept of seasonality in the hospitality, travel, and tourism industries. 


d) Predict the economic impact of the hospitality and tourism industry on a city, a state, and a nation. 


e) Determine the economic interdependencies between the hotel/lodging component and the travel/tourism component of the hospitality industry. 


f) Determine the cultural, social, and economic impact of the hospitality industry on our society. 

GPS Academic Standards:
SSEF6 

The student will explain how productivity, economic growth and future standards of living are influenced by investment in factories, machinery, new technology and the health, education and training of people. 

SSEF4 


The student will compare and contrast different economic systems and explain how they answer the three basic economic questions of what to produce, how to produce, and for whom to produce
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Enduring Understandings: 
People travel for various reasons: necessity vacation, business, etc. Travel and tourism are impacted by the season. High season costs more because of high demand. People travel more when the economy is good. 
Essential Questions: 
· Why is it important to understand the reasons people travel?

· How are the economy and the hospitality industry intertwined?
Knowledge from this Unit:  

Students should be able to: 
· Identify why people travel. 
· Understand how the economy impacts the travel industry and vice versa. 

Skills from this Unit:  

Students will be able to:
· Plan a trip according to specific guidelines of a client. 
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Assessment Method Type: 
	
	Pre-test

	X
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	X
	Group project

	X
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Lab Book
__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	X
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

__ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
· Why Do People Travel Assignment and Rubric Part I
· Why Do People Travel Assignment and Rubric Part II
· Vocabulary Quiz

· Economic Multiplier Activity
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•
LESSON 1: DIFFERENT TYPES OF TRAVEL AND WHY PEOPLE TRAVEL

1.
Identify the standards. Standards should be posted in the classroom.

MKT-HTM-1. 
Students will draw conclusions about the social, environmental, economic, and consumer factors that impact the tourism and hospitality industry. 


a) Identify different types of travelers and cite reasons why people travel. 


b) Describe major components of the hospitality, travel, and tourism industries. 


c) Explain the concept of seasonality in the hospitality, travel, and tourism industries. 


d) Predict the economic impact of the hospitality and tourism industry on a city, a state, and a nation. 


e) Determine the economic interdependencies between the hotel/lodging component and the travel/tourism component of the hospitality industry. 


f) Determine the cultural, social, and economic impact of the hospitality industry on our society. 

2.
Review Essential Questions. Post Essential Questions in the classroom. 
· Why is it important to understand the reasons why people travel?

3.
Identify and review the unit vocabulary. Terms may be posted on word wall.
	Hospitality Industry
	Tourism Industry
	Business Traveler
	Leisure Traveler

	International Traveler
	Soft adventure
	Hard adventure
	Target Market

	Niche Market
	Market Segmentation
	Geographics
	Demographics

	Psychographics
	Product Usage
	Product Benefits
	Bed and Breakfasts

	Service
	Variables
	Perishability
	Intangibility

	Changeability
	Seasonality
	
	


4.
Continue the lesson plan with activities, discussions, and interest-grabbers.

· Introduction Activity-Break into groups and ask each group to brainstorm businesses in the community that they think fall under the travel/tourism industry. As they share ideas, compile a list on the board or chart paper for all to see. Have a class discussion as to why these examples would or would not fall under the travel/tourism industry. 

· Pineapple History Story- A Curious History Pineapple Background Handout (Bring in pineapple for your class to eat) (see attached) OR review this symbol if they have already heard the story and have them draw their own symbol for hospitality. 
· PowerPoint with note guide- Welcome to Travel and Tourism PowerPoint and Welcome to Travel & Tourism Note Guide. This PowerPoint Lecture will introduce students to the different types of travel and why people travel. 

· Complete Lesson 1 Vocabulary Worksheet-  Vocabulary-Lesson 1 teacher guide is included.  
· Why do people travel Assignment and Rubric Part I and Part II The students will randomly pick what type of traveler they are (Business, Leisure, Educational) Based on why they are traveling they will use the Travel Channel website to complete this activity.  Complete Part I.
•
LESSON 2:  COMPONENTS OF INDUSTRY AND CONCEPT OF SEASONALITY 

1.
Review Essential Questions. Post Essential Questions in the classroom.

· Why is it important to understand how the travel and tourism industry is impacted by seasonality changes?
· How are the basic marketing principles used in the travel and tourism industry?
2.
Introduction Activity-Have the following brainstorming lists written on the board:

· Vacation Places

· Food Eaten

· Activities done

· Places to stay

· Transportation

· What to do if you stay home instead?

Ask the following questions:

· If you could take a 4 day vacation, anywhere in the world, where would you go?

Have the students brainstorm and then share information. (teacher can fill in list or allow a student to do so)

After 4-5 minutes of brainstorming, write a new question on the board:

· Employees/businesses needed to make it happen

Have students brainstorm all the employees/businesses that would be needed to make their weekend vacation happen.

After 3-4 minutes of this, stop the brainstorming and discuss how these jobs relate to the hospitality and tourism industry. 


Define the industry; discuss entrepreneurs and other main factors that affect the industry. 

· Vocabulary-Lesson 2 (A teacher guide is included for correct answers in case you do not have the textbook)
· PowerPoint and note guide. Hospitality and Seasonality PowerPoint will include notes on the major components of the industry and on the concept of seasonality. 
· Product/Service Individual Activity-Give students an index card with a label that says one of the following: Business, leisure, and international. Then let them draw from a bag an index card with specific market segmentation information (demographics, psychographics, geographics) that creates a customer profile. Next, instruct students to think of one product and one service that is offered in their region, town, or city that would benefit the type of traveler and customer that they were given. The service and product both need to be part of the H&T industry. Students should share their findings and a discussion should take place about market segmentation in the industry and the differences between products/services. 
3.
Summary

· Why Do People Travel Assignment and Rubric Part II- Seasonality complete.
•
LESSON 3: ECONOMIC IMPACT/INTERDEPENDENCE

 

1.
Create additional lessons following the format in Lesson 2.
· Travel Channel Video-Visit the Travel Channel website and choose a video that gives insight into the travel and tourism industry in order to engage the students. Try to find one that is based on seasonality and why people travel in order to review from lesson 1 and lesson 2. 

· Economic Impact Newsletter Notes-Give each student/group a copy of this handout. Divide the students into groups and assign them a specific topic from the note guide. Have each group complete the note guide with their assigned topic. Then each group will present what they learned to the class so everyone can complete their note guide. 
· Economic Multiplier Activity-Students will identify a type of traveler and create a flow chart that describes his/her trip and how the money the traveler spends flows through the entire economy. 

· Economic mind map Activity-Students will use their notes and the internet to complete a mind map that represents how the hospitality industry impacts the economy. 
•
ATTACHMENTS FOR LESSON PLANS:
·  Vocabulary-Lesson 1
· A Curious History Pineapple Background Handout
· Economic Impact of Hospitality and Tourism Note Guide
· Hospitality and Seasonality PowerPoint
· Hospitality and Tourism Mind Map Rubric
· Introduction to Hospitality and Tourism Newsletter
·  Vocabulary-Lesson 2
· Welcome to Travel & Tourism PowerPoint
· Welcome to Travel & Tourism Note Guide
•
NOTES & REFLECTION: 

· A suggestion would be to invite in a guest speaker from the Convention and Visitor Bureau to discuss the travel and tourism industry in your community. Have them focus on the top reasons why people travel to your community and how the season changes affects travel. Ask the representative to give insight as to how they increase tourism and why this industry in important for your community.   
· Another suggestion would be to invite a hotel/lodging/recreation manager in to speak to the class about how his company helps stimulate the economy. 
· A suggestion for the vocabulary for the unit is to play a matching game, make a puzzle, or a computer game in order to introduce it so that students aren’t copying from a textbook. If you do not have a copy of the textbook, the answers will help you create an activity that will allow you to get the information to each student in your own personal way. 
· Another good resource is the “Going Places” magazine that is distributed by Triple A.  You could contact them to see if they offer any resources for educators. 

[image: image6.jpg]% CULMINATING PERFORMANCE TASK





Culminating Unit Performance Task Title: 
Students complete assignments that require them to present a travel plan to their client. Students will be required to consider factors such as seasonality and type of traveler when organizing a vacation. 
Students will also complete an assignment that requires them to take a closer look at the current economic conditions and how the travel/tourism industry impacts it. 

Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
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Web Resources:
www.travelchannel.com
www.AAA.com
www.wttc.org
www.tia.org
Materials & Equipment: 
· Internet Access
· Printer
· Craft Supplies
· Chart Paper
· Pineapple (optional)
· Hospitality and Tourism Glencoe Textbook
· Hospitality Marketing South Western Textbook
21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	X
	Graphic Organizer

	
	Student Response System
	X
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	X
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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Marketing, Sales, and Service
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