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PATHWAY:  
Travel Marketing & Lodging Management
COURSE:  

Hospitality and Tourism Management
UNIT 12: 

MKT-HTM-12 Technology in the Hospitality Industry
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Annotation: 
Students will explore the role of technology in the hospitality industry for traveling. They will compare advantages and disadvantages of using the internet for travel reservations versus booking reservations with a travel consultant in person. They will be introduced to various vocabulary terms related to the industry's existing technology. 
Grade(s):  

	
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
8 Hours
Author: 
Monique Lawrence
Students with Disabilities:
For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards:
MKT-HTM-12.
Students will examine the elements of technology used in the hospitality industry. 

a) Research trends in the use of computers and software for travel reservations. 

b) Analyze major uses, costs, and effects of the Internet on travel reservations. 

c) Contrast the value-added services offered by a travel consultant vs. an online service. 

d) Assess possible career paths requiring the knowledge of computers in travel and tourism. 

e) Research the advantages and disadvantages of marketing on the Internet (i.e., hosting of blogs on Websites: www.tripadvisor.com). 

f) Evaluate security issues (e.g., firewalls, hacking, viruses, e-commerce). 

g) Critique hotel websites and identify retail products being marketed (examples: robes, towels, and mattresses). 

GPS Academic Standards:
MA1P1.
Students will solve problems (using appropriate technology). 

SSEF6.
The student will explain how productivity, economic growth and future standards of living are influenced by investment in factories, machinery, new technology and the health, education and training of people. 

MA1P4.
Students will make connections among mathematical ideas to other disciplines.
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Enduring Understandings:  
Implementing technology into businesses in the travel industry will help streamline services to the consumer. The result of these implementations will be faster and more user-friendly services as well as the ability for businesses to handle a higher volume of consumers. However, the personal contact of a travel consultant should not be overlooked. The ability of a travel consultant to tailor a trip to a consumer’s personal preferences will continue to be vital in the industry.

Essential Questions:  
· How have technological advancements supported the hospitality industry?
· In terms of security, marketing, cost, and effectiveness, what are the effects of a hospitality business utilizing the internet?

· Is the Internet the best solution for all travelers?
· Where are the lucrative careers available in the travel industry that require knowledge of computers?

Knowledge from this Unit:  
Students will be able to: 
· Describe how computers and software have impacted travel reservations.
· Evaluate the value-added services provided by a travel consultant.
· Compare the advantages and disadvantages of marketing on the internet.
· Communicate the advantage a consumer has by utilizing a travel consultant versus an online service

· Explain security issues when marketing on the internet

· Select and/or discuss a few career choices in travel and tourism that require knowledge of computers
Skills from this Unit:  
Students will:

· Successfully navigate different travel websites

· Discern appropriate information for a desired type of travel itinerary
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	 X
	Group project

	 X
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Lab Book
__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	 X
	Dialogue and Discussion

	
	__ Student/teacher conferences
_X_ Partner and small group discussions

_X_ Whole group discussions
_X_ Interaction with/feedback from community members/speakers and business partners

	 
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Attachments for Assessments:  

NONE
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•
LESSON 1: HOW IS TECHNOLOGY USED?

1.
Identify the standards. Standards should be posted in the classroom.

MKT-HTM-12.
Students will examine the elements of technology used in the hospitality industry. 

a) Research trends in the use of computers and software for travel reservations. 

b) Analyze major uses, costs, and effects of the Internet on travel reservations. 

c) Contrast the value-added services offered by a travel consultant vs. an online service. 

d) Assess possible career paths requiring the knowledge of computers in travel and tourism. 

e) Research the advantages and disadvantages of marketing on the Internet (i.e., hosting of blogs on Websites: www.tripadvisor.com). 

f) Evaluate security issues (e.g., firewalls, hacking, viruses, e-commerce). 

g) Critique hotel websites and identify retail products being marketed (examples: robes, towels, and mattresses). 
2.
Review Essential Questions. Post Essential Questions in the classroom. 
· How have technological advancements supported the hospitality industry?

3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Computer reservation system
	Hacking
	Travel consultant

	Front-end system
	Computer viruses
	Travel intermediary

	Firewall
	E-commerce
	Commission


4. 
Have students use the internet to define ‘computer reservation system’ and ‘front-end system,’ and verify the ways in which these terms are related to travel. Ask students to discuss their findings with the class. Note: Students will repeat this activity with certain terms from the word wall in the following lessons. A computer lab with internet access is necessary. 
5.
Present the Hospitality Technology PowerPoint, and have students take notes using the Hospitality Technology PowerPoint Note Worksheet. Note: Halfway through the presentation, students will research OAG on the internet, but instructors may assign a later time if necessary.  
•
LESSON 2:  WHAT IS THE PRICE OF TECHNOLOGY?

1.
Review Essential Questions. Post Essential Questions in the classroom.

· In terms of security, marketing, cost, and effectiveness, what are the effects of a hospitality business utilizing the internet?

2.
Have students use the internet to verify that the definitions of the following terms are travel-related: firewall, hacking, computer viruses, and E-commerce. Have students explain and discuss their findings with the class. 
3.
Present The Price of Using Technology in Hospitality PowerPoint and have students take notes using The Price of Using Technology in Hospitality Note Worksheet. 
4.
Summary: Have students brainstorm any other concerns that businesses may have concerning the implementation of new technology and possible solutions. They can use the internet, magazines, or trade journals for this assignment. This can be assigned as homework or as an in-class activity. 
•
LESSON 3: ADVANTAGES AND DISADVANTAGES OF TECHNOLOGY

1.
Review Essential Questions. Post Essential Questions in the classroom.

· Is the Internet the best solution for all travelers?

2.
Have students use the internet to define the following: travel consultants, travel intermediary, and commission. Have them list the factors involved with each term that make each so tied to the travel industry, and allow time for discussion of their findings.
3. 
Divide students into small groups. Have each group pick an American vacation destination and visit travel reservation websites and even the cities’ website to find out more information. Distribute the Travel Arrangements Online Worksheet for students to fill out as they research.
4. 
Next, the groups will complete the Travel Arrangements With Consultant Worksheet. Instructors have two options to carry out this activity: 
(1) Have students contact local travel agencies to plan the imaginary trip and assess the costs; if possible, have the travel agents fax or email documents to verify that they were contacted by the students.  
(2) You may consider contacting (a few weeks in advance) a travel agency yourself and have them come to your classroom and give a presentation about the destination and about his/her agency’s services. 

5.
Summary: Have students contrast the advantages and disadvantages of using either service. In their final evaluation, have students choose which method they prefer and provide specific reasoning.
•
LESSON 4: CAREERS

1.
Review Essential Questions. Post Essential Questions in the classroom.

· Where are the lucrative careers available in the travel industry that require knowledge of computers?

2.
Present the Get Hired PowerPoint with students.

3.
Distribute the Technology Careers Worksheet. Using the internet, students will find two job positions for companies that develop and/or directly use travel technology and list their job titles, and answer questions on the jobs’ requirements based on given descriptions. Note: It may be necessary for instructors to research ahead of time company websites and/or technical job titles in order to guide students with their research (ITA Software has a careers website with a list of job openings and their descriptions, http://www.itasoftware.com/careers/).  
4.
Distribute the Hospitality Company Job Profile Worksheet. Assign students an industry within hospitality and tourism (lodging, food and beverage, air travel, cruise lines, ground travel, recreation, travel-agency tour operators, or tourism). Have students use the internet to find one travel/tourism company within their specified industry that has a position(s) available. The position must require knowledge of computers.
5.
Have students present to the class the information they found regarding careers and their requirements and qualifications.  

•
ATTACHMENTS FOR LESSON PLANS:
Hospitality Technology PowerPoint
Hospitality Technology PowerPoint Note Worksheet
The Price of Using Technology in Hospitality PowerPoint
The Price of Using Technology in Hospitality Note Worksheet

Travel Arrangements Online Worksheet
Travel Arrangements With Consultant Worksheet
Get Hired PowerPoint
Technology Careers Worksheet
Hospitality Company Job Profile Worksheet
•
NOTES & REFLECTION: 

Unit activities total more than 8 hours of performance. Some parts may be assigned for homework to make certain that all material is covered.
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Culminating Unit Performance Task Title: 
RAFT (Role, Audience, Format, Topic: Writing Task)
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
The RAFT activity will require students to both analyze and synthesize information previously introduced. The creative thinking required for completion of this product addresses many of the higher levels of Bloom’s Taxonomy of Learning. Using this strategy, students will take on the role of someone or something related to the topic of study, and they will then generate a product for a designated audience. 

· Introduce the activity with the RAFT acronym:

R: Role of the writer

A: Audience to whom the product is being directed

F: Format of the product being created

T: Topic of the product

Example: You are an ant trying to convince a young boy not to step on you (R= ant, A= young boy, F= verbal plea, T= convincing the boy not to step on you).
· Distribute the RAFT Example Handout to provide students with a more thorough example of what their task involves.
· Distribute or have students select from a list of possible roles, audiences, and formats from the RAFT Topics Handout; or, instructors may cut the handout into strips and allow each student to select one randomly if preferable. 
· Distribute RAFT Assignment Worksheet. Assign students to create a RAFT based on their selection.
· Allow students to share their RAFT with the class in the form of short presentations. 
· For grading this assignment, use the RAFT Scoring Rubric attached. 
Attachments for Culminating Performance Task: 
RAFT Example Handout 
RAFT Topics Handout
RAFT Assignment Worksheet 
RAFT Scoring Rubric
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Web Resources:
www.itasoftware.com/careers/
http://www.itasoftware.com/careers/work-at-ita/hiring-puzzles.html 

http://www.history.org/kids/marvaMaid/index3.cfm
Resources for the RAFT Writing Task (Culminating Performance Task): 

Example as on RAFT Example Sheet Handout, http://www.augie.edu/dept/educ/andrews/RAFT_sample.pdf.
All additional information regarding RAFT,

http://www.u-46.org/roadmap/dyncat.cfm?catid=309;
http://www.earth.uni.edu/EECP/mid/mod3_la.html;
http://www.writingfix.com;
http://olc.spsd.sk.ca/de/pd/instr/strats/raft/.
Materials & Equipment: 
· Computer lab with internet access
· Potential access to local travel agency
· Projection equipment
21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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Marketing Sales and Service
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